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Cover Story
Destination: Flagstaff

by Barb Stillman, Publisher 
When my sister, Phyllis Cypert, moved to Phoenix from 

California two years ago, we decided it would be fun to explore 
Arizona together. Of course, we have the perfect destination 
planner right at our fi ngertips—The Antique Register—and 
getting out and visiting our advertising shops is one of the best 
parts of my job as publisher! 

It’s hard to believe how fast these past two years have fl own 
by and how many places Phyllis and I have been able to visit—
with many more adventures still waiting on our bucket list to be 
enjoyed. This trip, we headed north to Flagstaff for a busy day. 

Flagstaff has always been a fun destination for Phyllis and me 
going back to our childhood. On summer vacations, we would 
travel with our parents and siblings from California to Texas for 
family reunions and Flagstaff was our much anticipated oasis. 
Back then, we did not have air conditioned cars (I’m talking 
way back!) so we loved the cool mountain air after what seemed 
like eons, to us kids, of driving through the hot desert. I am 
sure my parents loved Flagstaff, too, since it gave them a much-
needed break from their kids’ constant complaining, such as, 
“She’s touching me!” These days, we are just a couple of hours 
away and that lovely area in Northern Arizona is still an oasis 
on a hot summer day.

Flagstaff Antiques
We were bound for Flagstaff Antiques where owner Eric 

Stetson was waiting to greet us and show us around. Eric, fellow 
owner Charlie Myers, and dealer Pat Unsicker have a combined 
50 years of experience in antiques and collectibles. There are 

continued on page 4...
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four additional dealers so the shop has much to offer. 
“Over the years, we have become more and more diverse 

and adept at fi nding the things that make our customers happy,” 
Eric told us. “Our goal is simply to be the friendliest and most 
interesting store in Flagstaff!”

Charlie and Eric had been business partners many years 
earlier and always loved the hunt for unique things. In 2014, 
they felt the time was right to open their own shop and found 
a great location in Sherwood Forest, a small shopping center 

located on Milton Road. 
Eric is well known for his 

extensive selection of books 
on the West, Southwest, 
Native Americans, fi rearms 
and more. Charlie has an 
outstanding collection of 
vintage advertising, highway 
signs and license plates. 
Other specialties include 
framed art, antique and 
contemporary furniture, 
Native American jewelry, 
pottery, rugs and Kachinas as 
well as country antiques and 
an eclectic mix of smalls and 
collectibles.

The store has a front 
outdoor courtyard area used 
to display rustic yard art and 

furniture. That is where the photo on this issue’s front cover was 
taken, showing lots of color combined with a rustic look. 

Inside the shop, Phyllis and 
I especially liked an antique 
slot machine, gas pump and 
soda fountain among other 
fascinating items. She bought an 
antique dental pick to use for art 
projects and Eric told us that he 
sells quite a few of those and is 
surprised at their popularity. 

Flagstaff Antiques is a fun 
shop to visit and they receive 
many comments that their 
prices are reasonable. Charlie 
commented, “We are customer 
oriented and make sure the 
shop is well lighted, clean, and 
organized. We also know that 

everyone is looking for a deal, so we try to make our customers 
leave with smiles on their faces.” 

The shop is in the hub of activity—neighboring shops include 
Flagstaff Estate Sale next door (another fun shop), a clothing 
exchange store, a comic store and six restaurants. There are also 
close to fi fteen other restaurants within a quarter mile.

Located at 1431 S Milton Road, Flagstaff’s main drag, 
Flagstaff Antiques is easy to fi nd. I-17 spills into Milton Road 
and it is easy to reach from I-40, too. Being located just a few 
blocks from Northern Arizona University and other central 

Flagstaff, continued from page 3...

continued on page 6...
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Yarnell Daze Mountaintop 
Festival to be held May 16th

The 47th annual celebration of the Yarnell–Peeples Valley 
Community—Yarnell Daze, Mountaintop Festival 2016—
will be held on Saturday, May 14, and is shaping up to be the 
perfect fun event for the entire family. Festival events begin 
at 9 a.m. and the day will be fi lled with a huge variety of free 
activities.

A highlight of Yarnell Daze is the Parade that starts at 10 
a.m. on Main Street. It is something wonderful from out of 
the past with antique cars and fl oats, horses, clowns and fi re 
trucks. Visitors should take position along the side of Highway 
89 to cheer on the Grand Marshal, Yarnell Honorary Mayor 
Jerry Florman. During the summer of 2015, three candidates 
announced their recipient for donated funds that would be raised 
during several fun events and activities promoted throughout 
the community. Jerry won this event by raising nearly $7,000 
for the Yarnell Community Center. Jerry is a talented local artist 
and is extremely active in several other community projects.

Other Mountaintop Festival 2016 events line Highway 
89. Vendors will be at the Main Vendors Field and throughout. 
Shops will be open offering many unique items. Plans are to 
have Firefi ghter demonstrations held at the Yarnell Fire Station. 
A Fine Arts Show will be set up at the Blue Barn (corner of 
Table Top and Hwy 89) with the Art and Craft Vendors set up 
in the shaded fi elds. A KidZone of games and crafts, special 
magic show for youngsters at the Yarnell Library, Go Green 
Zone displaying the local Spider PHARM-live spiders, water 
conservation, spinning wheel demonstrations, health and 
wellness (massage, hand scans), and more will be available. 

continued on page 12...
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131 N. Cortez • 928-830-1150
Unique items - VINTAGE, ANTIQUE, PRIMITIVE & AMERICANA
Jewelry, art, repurposing items, real barn wood, crystal, porcelain, 
books, western items, furniture and much more. Buy & Sell
M-Th 10-5, F-Sun 10-6, often open later.    Find us on Facebook

• Prescott Downtown Antiques

• Merchandise Mart Antique Mall
205 N. Cortez • 928-776-1728
N. AZ’s largest antique mall, over 15,000 sq. ft. Est. 1986. 
Antiques, collectibles, furniture, and a whole lot more. Buy & Consign. 
Watch & Clock Repair.
Daily 10-5. Sun 11-4.  www.prescottantiquestores.com.

1125 W Gurley St • 928-776-0035
Fine American and European objects representing many styles. 
Glass, pottery, porcelain, furniture, mirrors, bookends, lamps, 
kitchen, Common to rare. Circa 1840-1970
Open Friday-Monday 11-5:30 Closed Dec 15th-Jan7th

• Cross Creek Antiques

• Mid-Century-Madness
140 1/2 N. Cortez • 928-778-0481
Mid-Century Madness offers quality vintage mid century 
furniture & other unique pieces from that era.

• Avalon Antiques
140 N. Cortez • 928-778-0481
Unique & fun antiques and collectibles. Great prices. Very 
eclectic. Worth the walk across the street.

• Antiques Off The Square
145 N. Cortez • 928-778-1040
Quality antiques of all kinds. Furniture-advertising-glass-
primitives-older collectibles-tools-specializing in antique 
toys (cast iron, pressed steel etc.) 
Always buying.  Open 7 days a week.

218 N. Granite St. • 928-445-8559
4,000 sq. ft. of fi ne antique furniture, art, glass, pottery and 
lots more! Plus Bayberry’s Antique Dolls has antique bisque, 
composition, 1950’s dolls, bears, doll clothing and accessories. 
Dealers Welcome! www.bayberrysantiquedolls.com
Tues-Fri 11-5, Sat 10-5, Sun 11-4 Monday by chance

• Granite Creek Antiques &
    Bayberry’s Antique Dolls

212 N Cortez St • 928-771-1711   soforthandwhatnot.com
A Unique Retail Resale Shop With A Little Bit of Everything for the 
Entire Family. You are cordially invited to stop by our Shop, where 
you can “Remember the Past” and Enjoy the Present”. We Specialize in 
Antiques, Boutique Items, Clothing, Furniture and Jewelry.

• So Forth & What Not by Tatianna

117 N. Cortez - 928-445-1460
N. Cortez Street’s newest store located in the former 
Pennington’s Bldg. Vintage, Retro, Primitive, Antique,
Shabby Chic, Industrial, Classic. Always buying! 
Find us on facebook!
7 days a week - 10 - 5

• The Marketplace on Cortez

1533 Iron Springs Road • 928-848-6277
Home-Garden-Floral
Located in The Historic Drake Train Station
Friday & Saturday 11-5   Find us on Facebook

• Still Life Vintage

810 Valley Street • 818-304-4432
A shop like no other!
Trackers, motor & bicycles shiny to rusty. Vintage guitars 
and LPs, old toys, fans and signs. Antique clocks & 
furniture, Rustic Americana
Open Mon-Sat 10ish-5ish

• The Old Prescott Emporium

512 Sheldon • 928-899-6557
Contagious Style & Practical Luxury
Vintage Decor and furnishings, candles, chalk paint 
powder, soaps, handmade jewelry and more!
Open Fri & Sat 10-5, Sun 11-4

• 5ive A Vintage Market

locations is ideal for students, visiting parents, tourists, traveling 
antique dealers and collectors of all kinds.

Flagstaff Antiques is open 10 a.m. to 5 p.m. seven days a 
week. For more information, call 928-779-2500, email esbks@
infomagic.net or mtairman@infomagic.net or visit www.
fl agstaffantiques.net.

Jack’s Antique
We think it’s great when we get to tell you about a new shop 

opening up and we just love welcoming a new advertiser to The 
Antique Register! 

Jack’s Antique is opening on April 15 inside the Flagstaff 
Mall at 4650 N. Highway 89, in Suite G014. The owners are 
Jack and Vivian Delaporte and we wish them much success in 
their new venture! 

We can’t give you very much information about this new 
shop just yet, but Jack told us that his specialties include 
fi ne art, bronze sculptures, Americana and Victorian accent 
furniture. Also, Italian, French and American art glass, Limoges 
collectibles and much more! Jack’s Antique buys, trades and 
handles estate liquidations. 

The shop is also celebrating native Arizonan Harland Young 
(1924-2015), a painter and sculptor.

Please stop by and welcome Jack and Vivian and check out 
their new shop. For information, call 928-526-0696 or email 
jack@jacksantique.com Their new website is coming soon at 
www.jacksantique.com. 

As Phyllis and I drove home, we talked about our favorite 
memories of the day and wished that we had more time to 
spend in Flagstaff exploring shops and soaking in the beautiful 
mountain scenery! Plan your own day or weekend trip to 
Flagstaff soon—shop owners are happy to recommend lodging, 
restaurants or local sites to visit while you are in their area. Take 
your copy of The Antique Register with you as you travel and be 
sure to tell the shop owners that we sent you their way.

Flagstaff, continued from page 4...
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Arizona Travels

Exploring the Verde Valley
by Barb Stillman, Publisher 

On a beautiful spring day, my sister Phyllis and I headed up 
to the Verde Valley to shop and explore. We had two specifi c 
destinations in mind—Camp Verde and McGuireville—but you 
never know what detour we might make on our travels. 

Sweet Pea Antiques – Camp Verde
Our fi rst stop was at Sweet Pea Antiques in Camp Verde. 

Since Phyllis had not visited this shop before, she was looking 
forward to exploring “new territory.” Owner Wynne Melton has 
brought together a wonderful 
group of unique collectors and 
artists so there are more than 
40 vendors providing “over 
5,000 square feet of pure fun!” 
We strolled through the store 
enjoying one interesting and 
unique display after another. 
Wynne and her vendors have 
recently ‘revamped and redone’ 
so the mall stays continually 
fresh and new. 

The front porch area is very 
inviting with pots of pansies 
mixed with outdoor patio 
furniture and garden items. 
Once inside, I fell in love with a beautifully handcrafted table 
that was in their front display area. I pictured it being used as 
a kitchen island or a high table with fun bar stools or even a 

continued on page 10...



10 The Antique Register✦ Payson & Pine ✦

standing workspace. It would have come home with me because 
the price was right but, 
unfortunately, I don’t have 
a spot to put it in at home—
yet! 

We did manage to come 
away with some great 
fi nds. I found a vintage 
wooden alphabet/number 
abacus that is perfect 
for my kindergarten-
teaching daughter-in-law, 
Amanda Stillman, to use 
to teach my 2-1/2 year-old 
granddaughter Harper and 
10-month-old grandson 
Wyatt their letters and 

numbers. Phyllis found a ladle that she is going to use for a plant 
holder and two very nice, gently-used blouses. 

Stop in and visit Wynn and the friendly Sweet Pea Antiques’ 
vendors soon. Located right on Highway 260, the mall is easy to 
fi nd and is open everyday, 10 a.m. to 5 p.m. To learn more about 
their eclectic collections, go to: www.sweetpeaantiquesaz.com, 
follow the shop on Facebook and Instagram or call 928-567-
6555.

Jim’s Trading Post - McGuireville
Our next stop was in Historic McGuireville where we visited 

Jim’s Trading Post. McGuireville is a hidden gem located on the 
east side of Interstate 17 at exit 293. Not only is it a top antiques’ 
destination on 1-17 but there are also several incredible points 
of interest to be enjoyed. This area is steeped in a rich history 
along the beautiful lush 
banks of Beaver Creek. 
It is this riparian area that 
has beckoned travelers for 
many years. 

Jim’s Trading Post 
is so much fun to explore 
outside and inside. The 
outdoor yard is full of fun 
and funky signs, wagons, 
farm equipment and even 
an outhouse. There’s just 
about anything you can 
imagine—and more! Jim is 
fascinated by old buildings 
and wagons so you’ll fi nd 
some on the property. 

Inside, Jim has 
expanded his Indian 
jewelry collection, which 
is beautifully showcased 
in jewelry display cases 
in the front of the store. 
“We want our customers 
to know that we have one of the largest collection of Indian 
Jewelry in Northern Arizona,” Jim told us. We saw a beautiful 
coral bracelet that Jim told us is a very rare fi nd since coral is no 
longer available.

We strolled through 
rooms holding more 
antiques, vintage, western, 
art, “unusuals” and 
additional items from Jim’s 
own collection as well as 
from dealers. The open 
feeling highlighted unique 
collections and individual 
pieces. 

A true “people-person,” 
Jim enjoys meeting visitors 
and making sure they feel 

welcome. This enthusiastic owner invites The Antique Register 
readers to stop by Historic McGuireville and spend some time 
exploring the shops and area. Jim’s Trading Post is open daily 
from 10 a.m. to 5:30 p.m. For more information, call 928-554-
5916, email jimandrus@gmail.com or share in the fun at Jim’s 
Trading Post on Facebook.

McGuireville Area Shops
Next door to Jim’s is Second Time Around, a small historic 

structure full of antique items and collectibles. Because of the 
beautiful weather, several items were on display outside. A 
friendly group of people were sitting there enjoying the weather 

continued on next page...

Verde Valley, continued from page 9...
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and each other’s company. 
Across the road is Candy’s Creekside Cottage - Antiques & 

Collectibles, an antique store inside an antique building with 
quite a history! Originally built in 1932, it has always been a 
store and served as the general store for the Beaver Creek area 
until the mid-1980s. 

Next door is Dry Beaver Feed Store that you might not think 
to visit unless you are looking for animal feed—but stop and 
check out the collectibles in the back room. 

It was time for lunch and Jim had recommended RR BBQ, 
a local restaurant just up the frontage road, so off we went. We 
love it when our advertisers share some of their favorite eating 
places, especially when we’re from out of town. They usually 
know the best places to eat and we were not disappointed with 
RR BBQ! It was such a relaxing meal out on the patio with a 
cool breeze gently blowing that we hated to leave. 

Both Camp Verde and Historic McGuireville are favorite 
destinations and we encourage you to visit and spend some time 
exploring the shops and area. They might just become one of 
your favorite stops on I-17. Be sure to tell them The Antique 
Register sent you!

Verde Valley, continued from page 10...
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There will be outdoor dancing, belly dancers, three live 
bands and great food at the Food Court/Beer Garden. Live 
music on the main stage will include: acoustic blue guitarist, 
Bill Dutcher, TripWire, a popular rock band and Chad Freeman 
and Redline provides country music. Additionally, a popular 
Easy Listening stage located in the Vendor Field will feature a 
myriad of local talent and Highway 89 will perform at the Days 
of Vintage Antique Store. KKLD radio will be broadcasting 
live from Yarnell the morning of the event and AZAirNet will 
provide free WiFi through Main Street.

Many raffl e items will raise money for local nonprofi t 
organizations including: Yarnell Food Pantry, Yarnell 
Community Center Meals on Wheels Program, Weaver 
Mountain Resources providing transportation to the elderly or 
ill, and Petey’s Playground, which shelters pets when owners 
are hospitalized or can no longer care for them. Take time to 
visit the proposed Memorial site for the Granite Mountain Hot 
Shots, St Joseph’s Shrine, and Dan’s Iris Garden, Indian “TIPI” 
or the Tovar Grotto. This event is a perfect day trip from most 

continued on next page...

Yarnell Daze, continued from page 5...



13May-June 16 ✦ Glendale ✦

locations in central or northern Arizona.
Parking is available in designated areas or along the street 

after the parade clears. Note traffi c on Highway 89 between mile 
markers 276 -277 will be restricted from 9:45 to 11 a.m. in both 
directions due to the parade.  

Applications for the parade, art show and vendors or pictures 
of last year’s event are available at y-pvchamber.com. Visit 
Yarnell Daze May 14, 2016 on Facebook for more information. 
You can also contact Trish Edwards, the Yarnell Daze Event 
Coordinator, at 928-277-6674 or by email at InfoOnTheHill@
gmail.com. 

Yarnell is nestled in the Weaver Mountains at 4,800 ft 
elevation in the top of the Bradshaw Mountains on historic 
Highway 89 north of Wickenburg. There are many unique 
antique and gift shops and wonderful restaurants spread out over 
a mile. The area’s residents are proud of their creative go-to-it 
attitude that is helping them rebuild their community following 
the devastating wildfi re that took the lives of 19 Granite 
Mountain Hot Shots and destroyed 127 homes.

Yarnell Daze, continued from previous page...
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‘Fun and Funky’ Is All in One Place at 
 Pearly Mae’s Resale in Melrose
An amazing shop in the Melrose District of Downtown 

Phoenix—Pearly Mae’s Resale—has it all: furniture, home 
decor, art, lamps, vintage clothing and accessories plus services 
that include private shopping parties and Estate Sales. Not only 
will shoppers fi nd “fun and funky” all in one place—they’ll like 
that it’s affordable! 

Pearly Mae’s inventory is always changing and Owners 
Mae Sinclaire and Jeanne Wiesley’s goals are to carry well 
made, solid wood pieces in current styles, modern, retro and 
antiques furniture. One side of the shop carries vintage clothing 
and accessories for both men and women. Western snap shirts, 
cowboy boots, bolo ties, retro sports jerseys, crazy poly pants 
and a nice collection of cuff links are some of the choices for 
the guys. There are tons of items for the women, including disco 
sequin dresses, Boho style long dresses, poly pants, suede skirts, 
fun tops, sweaters, jackets and more There’s a huge selection of 
costume jewelry, crazy hats and a shoe room just for the gals. 

continued on page 22...
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After lives in the corporate world, Mae and Jeanne had their 
own shops for several years before combining forces and starting 
their joint venture in 2013. Over the years, they both discovered 
what they truly care about and what holds their interests so they 
were able to turn that into a great combination in creating their 
dream shop. 

Mae’s interests are consignment, home staging, decorating 
and redoing pieces. She is great with color and making a room 
look like a picture in a magazine, yet still lived in. Jeanne has 
become a vintage clothing nut with a love for costuming and 
anything involving production on fi lm or theater is her favorite. 
Quite a few local 
photographers 
come to Pearly 
Mae’s when 
getting ready for 
their next shoot, 
for inspiration 
pieces or just to 
wander through 
the shop until 
ideas hit them. 
The two love the 
creative energy 
that comes from 
watching an artist develop a character from an outfi t or a photo 
shoot emerge from one piece of clothing. 

Jeanne says, “We really love our new location on 7th 
Avenue. The area is a hot spot for what we carry and our shop 

Pearly Mae’s, continued from page 19...

continued on page 25...
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Deadline for 
June-July Issue is 

May 1st

Contact us: 
602-942-8950    888-942-8950

Call to speak with a representative today to 
make sure your shop or event 

gets included in our
June-July issue!

Read The Country Register on-line at
www.countryregister.com/AZ

NOW IN CIRCULATION AT ALL ADVERTISING SHOPS

Now in our our 28th year 
of publishing The Country Register!
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is amazing. We have used every inch of the space to showcase 
our inventory of both clothing and accessories as well as home 
décor and furniture. Our expansion into Estate Sales gives us a 
new avenue for great inventory in the shop. Pearly Mae’s has 
also been a part of the costuming for local movies and theater 

groups.”
She adds, “Our 

shop is packed 
but doesn’t feel 
crowded and all 
of our clothing is 
cleaned and well 
displayed. We try 
our best to keep 
it organized and 
easy to wander 
around, we like 

to call it ‘organized chaos’. It is big, but each area has its own 
charm. If we don’t have something, we can help you fi nd it. The 
Melrose area is a tight family and we all call each other daily for 
our clients—it’s one of the best things about being in this area.”

Although Mae and Jeanne are the shop’s main stays, they 
do have a great staff that helps along the way. Cheri, Rica, Jack 
and Deb help them run the place and Jeanne’s brother Jeff keeps 
them busy with the Estate Sale Company with its great crew.

Once a person has come by the shop, he or she becomes a 
friend and then a regular customer. The two feel very fortunate 
that the shop has allowed them to meet the folks they have and 
to enjoy what comes with owning the shop. They love that every 

day is an adventure. 
Since there is a ton of activity going on right now, Mae and 

Jeanne do not see a need to add anything to the mix so future 
plans are being left open right now. Their eBay store has just 
reopened and they want to get back into that market again plus 
Estate Sales are increasing. However, they say, you never know 
what might be next!

Pearly Mae’s Resale is located at 4314 N. 7th Ave., Phoenix. 
Learn more at: www.pearlymaes.com; like them on Facebook, 
check eBay/ pearlson7th or email info@pearlymaes.com. If 
you have items for consignment, questions about Estate Sales 
or want to have a private shopping party, call the shop at 602-
997-1606.

Pearly Mae’s, continued from page 22...
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Chair Back Shelf or 
Jewelry Organizer

by Marla Wilson 
I found an interesting chair back at a local antique store. I 

decided to make a free standing shelf to set on top of a counter 
or dresser. I realize fi nding just a chair back is a bit unusual, 
but old chairs are very 
plentiful and easy to take 
apart. This was a lucky 
fi nd, as it saved me some 
time. 

Since this chair had 
a curved back, I sat it on 
a piece of cardboard and 
traced the inside. Then I 
transferred the pattern to 
a piece of wood and cut it 
out. Now it was the right 
size and shape to fi t inside 
the curve of the chair. I attached it with screws and cut a small 
piece of wood for the center leg of my shelf. I also attached 
hangers on the back, so this shelf could hang or sit. I painted it 
in a simple primitive style, but it could be fi nished as plain or as 
fancy as you wish. If you want to use it as a jewelry organizer, 
just add small hooks or nails to hang necklaces and use the shelf 
for bracelets, watches and rings.

Marla Wilson is the owner of The Rusty Wheel, a gift 
boutique in Scandia, KS. The shop features her fl oral designs 
and repurposed “junk,” as well as kitchen and baby gifts, home 
decor and fashion accessories. Follow The Rusty Wheel on 
Facebook, or www.therustywheel.vpweb.com or contact her at 
stumpy1954@hotmail.com.
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The hunt is an essential part of collecting. It consists of seven 
parts: 1) research, 2) select goal(s), 3) plan the hunt, 4) decide 
where the hunt will take place, 5) consult experts and dealers, 6) 
persist, and 7) achieve the goal. Historically, the hunt has taken 
place in the fi eld utilizing a combination of sales venues such as 
an auction, collector’s home, collectors’ club convention, fl ea 
market, mall, shop and show. This is known in the trade as the 
traditional hunt.

In today’s digital age, the hunt is more likely to occur within 
the worldwide web. The digital hunt contains many of the same 
elements as the traditional hunt. The main differences are the 
commitment level, time allotted, the global nature of the hunting 
landscape, and a much higher sophistication on the part of the 
digital hunter.

The traditional hunter understands that a learning process 
is required before the hunt begins. A reference library needs 
to be assembled and the books read and studied carefully. This 
research is supplemented by visits to auctions, shows, museums, 
historical societies and other institutions where objects are 
available for study. Such research is essential to understanding 
condition, cost, desirability and scarcity. If a collectors’ club 
exists, the person joins and attends one or more conventions.

The digital hunter also should do this, albeit few make the 
commitment. The digital hunter assumes everything he/she 
needs is available on the Internet. This is not true, not yet and 
possibly never. Although I am spending more and more time in 
cyberspace, I still consult printed references on a regular basis.

Although a few collectors begin the hunt with a “learn as 

one goes” philosophy, most make a list of desired objects. 
Until the 1970s, a trade up philosophy applied to hard-to-fi nd, 
upper echelon and masterpiece objects. Collectors purchased 
pieces with minor damage with the understanding that they 
would eventually trade up to a better example. By the 1990s, 
this approach was passé. Buyers focused on pieces that were 
room-ready and in very fi ne or better condition. In the digital 
age, the focus is on “like new.” Collections are smaller and tend 
to emphasize the most desirable over the ordinary. Commonly 
found examples have little appeal and very limited value.

The digital hunter is a “learn as one goes” individual. Rather 
than spend an extensive period of time doing advanced research, 
the digital hunter takes a tangential approach. Objects are 
researched individually and not as a group or collecting category. 
The result is a narrow rather than a broad understanding of the 
market within a collecting category. 

Because of the multiple hunt opportunities, traditional 
hunters carefully plan where to hunt. They identify sales venues 
and regions where the time spent is most effective. Traditional 
hunters also realize they cannot be in two places at one time. 
They develop a group of loyal, more or less, dealers and 
pickers who are familiar with their hunt list and report buying 
opportunities to them. Although traditional sales venues persist, 
digital hunters rely on devices such as the computer, mobile 
phone and tablet.

A partial list of traditional antiques and collectibles sales 
venues includes: auctions, classifi ed and display advertisements 
in trade periodicals, collector to collector (often involving trading 
as opposed to cash), collectors’ club conventions, consignment 
shops, dealers, estate sales, fl ea markets, malls, pickers, private 
treaty sales (a sale arranged by an auction company without 
placing the object at auction), shops and shows. Some savvy 
collectors and dealers are known to haunt Goodwill, the 
Salvation Army and other thrift shops. All are fertile ground. 
The diffi culty is that there are so many possibilities, far more 
than can be covered even by someone hunting full time.

Although it appears at fi rst glance that the digital hunter has a 
much narrower hunting fi eld, the truth is that the global nature of 
the worldwide web has increased the hunting territory multiple 
times. eBay.com is American eBay. EBay has more than 25 
websites in other countries. Although efforts are being made to 
create search engines that include the full worldwide web, these 
efforts still are in their infancy and not fully trustworthy.

Experience teaches the traditional fi eld hunter the most fertile 
sales venues and locations. The traditional hunter returns to the 
same locations where his/her previous hunts have been most 
successful. I recently visited the shop, Antiques on the Avenue 
in Winter Park, Florida. Objects were fairly priced. Linda and I 
departed with a number of treasures. When we return to Winter 
Park, this will be the fi rst antiques shop we visit. Returning to 
the same hunting grounds over and over is dangerous. A sales 
venue can be over hunted. The traditional hunter who limits his/
her possibilities also restricts the ability to adequately grow a 
collection.

Digital hunters demonstrate less loyalty to auction and direct 
sale websites. Although they might follow a few “favorite” 
websites, they are more likely to use a search engine such 
as Google. This constantly exposes the digital hunter to new 
territory. Relying too heavily on fi rst page results is a danger. 
The best sources may be on the second or third page. Another 

Rinker on Collectibles
The Traditional vs. Digital Hunt

by Harry L. Rinker 

continued on page 37...



33May-June 16 ✦ Mesa ✦



34 The Antique Register✦ Mesa ✦



35May-June 16 ✦ Chandler ✦



36 The Antique Register✦ Services ✦

concern is entering the right search words. Skilled digital 
hunters use a dozen or more search word combinations to 
achieve maximum success.

The traditional hunter has an advantage in terms of meeting 
and interacting with sellers and others with a high level of 
expertise. The personal exchange of information is essential 
to the development of a skilled hunter. Personal insights into 
condition, scarcity and desirability in what is primarily a 
subjective activity are learned only through experience.

The digital hunter is at a distinct disadvantage. He/she 
acts alone. Emailing and other digital communication is 
secondary to face-to-face interaction. While person-to-person 
communication programs, such as Facetime and Skype exist, 
they are underutilized by the digital hunter, due in part to the 
lack of digital technology skills by one or both individuals.

[Author’s Aside:  In early March 2016, WorthPoint and I 
began recording a weekly feature entitled “WorthPoint Chats 
with Harry Rinker” that appears on YouTube. The chats are 
recorded live on Tuesdays at 2:00 PM Eastern Time, unless I 
have a schedule confl ict. The two primary goals are to share 
information about the latest developments in the trade and to 
allow an expert (me) to respond to questions asked by viewers.]

Persistence and patience are part of any hunt. Traditional 
hunters accept frustration and live with it, especially when 
returning empty handed. A product of the instant/immediate 
gratifi cation community, the digital hunter has neither persistence 
nor patience. The digital hunter seeks instant gratifi cation—a 
successful hunt is measured in minutes rather than hours, days, 
months or years. The digital hunter assumes what he/she wants 
is available now. Oddly enough, more often than not, the object 
is available—provided the correct search word combinations 
are chosen. Cost is another matter and will be ignored in this 
column.

A successful hunt is the goal of both hunters—traditional 
and digital. Since it is most likely the object has to be shipped, 
the digital hunter’s hold-it-in-my hands’ satisfaction is delayed. 
The dissatisfaction level differs. Traditional hunters walk away 
from objects that do not meet their standards. The digital hunter 
occasionally must return an object that does not meet his/her 
standards, providing the seller allows the return.

The hunt is not a game. It is a commitment to total victory, 
victory being measured by fi nding the object or objects sought 
in a condition worthy of acquisition and at an affordable, 

Rinker, continued from page 32...

continued on next page...
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BUYING!
OLD Bottles 

Postcards, Old Documents & 
Photographs

Contact: 
Sam Michael 480-962-6523

PearceMerc@aol.com
Visit my Sales Booth at 

Antique Trove 
(Dealer #140) 

Scottsdale Rd & McDowell 
Scottsdale AZ 85257

Dealers can promote their  
booths or the shows they 
participate in for $40.00. 

Effectively and affordably 
reach 20,000 interested 

potential customers? 

Call 602-942-8950       
Next deadline is 

June 1, 2016

sometimes a stretch, price. The antiques and collectible hunt 
stories told by collectors, dealers and others are the equivalent of 
war stories told by members of the military. The overriding tone 
is a grand adventure involving personal tenacity and courage.

The traditional hunt sales venues will not vanish in my 
lifetime, albeit I have watched trade periodical classifi ed 
advertising become almost inconsequential. What will happen 
in my lifetime is a continuing shift in the purchasing of antiques 
and collectibles from the traditional sales venues to digital 
sources. I will have fun watching it, documenting it as best I 
can, and taking advantage of it to dispose of the bulk of my 
collections while continuing to build a few new ones.

You can listen and participate in Whatcha Got? Harry’s 
antiques and collectibles radio call-in show, on Sunday 
mornings between 8 and 10 a.m. Eastern Time. If you cannot 
fi nd it on a station in your area, Whatcha Got? streams live on 
the Internet at www.gcnlive.com. Contact Harry at Rinker on 
Collectibles, 5955 Mill Point Court SE, Kentwood, MI  49512 
or by email at harrylrinker@aol.com. Copyright © Harry L. 
Rinker, LLC, 2016

Rinker, continued from previous page...
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Discarded Head Board Makes 
Decorative Garden Fence

An Original project by Ann St. Martin Stout 
You will need:
One headboard, double or larger
One strip of wood 1/2’” x 2” x same length of headboard 

rails measured vertically.
One baluster (for stairs, 3’) (Pressure treated, optional.)  

Approx. $3- 4 at hardware store
Medium angle iron or drilled fl at bar and screws (optional)
Approx. eight 2- inch screws 
Approx. four 1-inch screws
Tape measure, saw, drill, and screwdriver
Find and mark middle of headboard on both front and 

back.  Drill holes in wood strip. Using 1” screws, attach strip 
to headboard vertically, to the right of the center line on the 
front side of the 
headboard.

Flip headboard 
over and using 
the 2” screws 
secure the baluster 
(pre-drill) to 
the headboard, 
vertically, on the 
other side of the 
center line from 
the wood strip. At 
this point the main 
part of the headboard should be stabilized on each side of the 
center line with wood and screws. Allow the baluster to extend 
downward to form and additional “leg” for inserting in ground.

Using jig saw or other saw, cut headboard in half between 
the cleats and baluster following the middle line. 

Stand up the two pieces and butt wood strip up against the 
baluster forming the headboard into a 90 degree angle. Secure 
with screws by drilling and screwing through wood strip into 
baluster. 

If necessary to stabilize, screw the angle iron onto the inside 
corner of “fence” to reinforce the joint, or use the fl at drilled iron 
to strengthen the angle where the bottom rungs of the headboard 
meets.

Determine how much leg length is needed to achieve desired 
height of fi nished “fence”.  Cut off extra length.

Dig holes at 
corner of garden 
or other desired 
outdoor spot, for 
fence legs/posts.  
Position fence as 
desired. Fill in 
holes. 

Grow climbing 
plants such as 
thunbergia or 
morning glory near 
fence.

Ann St. Martin 
Stout writes from her home in Newport NH where she enjoys 
fi nding new uses for cast-off things. Visit her at her blog: www.
LeavesAreFree.tumblr.com or email her LeavesAreFree@
gmail.com © Ann St. Martin Stout 
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300 W. Apache Trail, Ste 101  Apache Junction, AZ 85120

Over 80 Dealers

480-671-3566

Always 
Buying!

Apache Junction’s Oldest & Largest Antique Mall

12,000 Sq ft of 
Quality Antiques & Collectibles

Specializing in Advertising, Western, Coins, Jewelry,
Pottery, Glassware, Furniture, Toys, 

And a Whole Lot More!

Open Daily 
10:00-5:30

www.patternsofthepast.net



40 The Antique Register✦ Casa Grande ✦

Call for 

Hours!

Living in Luxury—Small 
Things & Simple Pleasures

by Simone Gers 
Like most girls of my generation, I had several wedding 

showers and felt very lucky to receive a really nice set of 
stainless steel fl atware. Thirty-fi ve years later, I still have that 
set and I’ve added to it over the years, preferring to use fl atware 
instead of plastic when we’ve had parties and get togethers. And 
I’ve always loved what I received, especially when unloading 
the dishwasher and putting away gifts from over the years.

Over the last few years at the store, we’ve sold a lot of 
silver plate fl atware. As I ring up these pieces, I love the way 
they feel in my hand. I love looking at the different sizes of 
the tines, the different shapes of the spoons. So this last year, 
I told my husband Tray, let’s switch out our utensils—you’re 
always fi nding good pieces and I don’t care if they’re all the 
same pattern. What I like is the weight, the different patterns and 
different sizes. And while Tray loves the thrill of the hunt, he’s 
magical when he’s hunting with a list.  

It took a few months, but we have gathered a mixed-matched 
drawer of silver plate and I love it. Just last week, I was eating 
my breakfast and got so happy—there’s nothing like a silver-
plate delivery to make a kale smoothie taste great. Then, a 
couple of nights later, I made a big pot of bean soup, which 
Tray loves but I’m never too excited about. I like soup okay but 
it’s not my favorite. Maybe that’s because, when I was a girl, 
soup night was when there wasn’t much in the pantry and Mama 
had to throw together whatever there was into a pot to squeeze 

continued on page 46...
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Tucson’s Guide
 To Great Antiquing & Collecting

1. Elegant Junque Shop
 4932 E. Speedway • 520-881-8181
2.  Christine’s Antiques
 4940 E. Speedway • 520-323-0018
3. Midtown Merchantile Merchants
        4443 E Speedway Blvd • 520-777-7275
4. Speedway Antique Mall
        5045 E Speedway Blvd • 520-327-1200
5.  Tinkertiques, LLC
 5418 E Pima • 520-282-0835
6.  Tom’s Fine Furniture & Collectibles
       5454 E. Pima Street • 520-795-5210 
7.  22nd Street Antique Mall
       5302 E. 22nd Street • 520-514-5262 
8.  Darlene Morris Antiques, LLC
       2940 N Swan, Ste 128 • 520-322-9050  
9.  American Antique Mall
       3130 E. Grant • 520-326-3070  
10.  Tom’s Fine Furniture & Collectibles
       3402 E Grant Road • 520-321-4621 
11.  Antiques Etc.
       2319 N Country Club Rd. • 520-322-6269 
12.  Grey House
       3067 N. Campbell Ave. • 520-325-0400 
13.  Adobe House Antiques
        2700 N. Campbell Ave • 520-325-9439 
14. LionsGate Antiques
        2000 E Speedway • 520-319-2004
15. Arte De La Vida
       37 N Tucson Blvd. • 520-398-6720
16. Deco
       2612 E Broadway • 520-319-0888 
17. Gather - A Vintage Market
        657 W St. Mary’s • 520-878-7215  
18. Rose Alley Vintiques, LLC
        657 W St. Mary’s Rd. Unit C-8 • 602-750-7183 
19. Antique Village Mall
       4343 N Oracle Rd. • 520-887-0150 
20. Déja Vu Too Antque
        5827 N Oracle Rd. • 520-887-1700

Contact shops for current shop hours
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out something for all of us to eat. Often, that soup had to last 
a couple of days and we all knew it without saying anything. 
But eating it with a silver spoon, the bean soup tasted so good. 
I marveled at how perfectly sized the bowl of the spoon was for 
the size of the beans and my mouth. I thought about how Tray 
likes a big spoon and I like a medium-sized, deeper bowl, and 
by mixing and matching, we both used what was perfect for 
our individual tastes. I was already looking forward to leftovers 
while enjoying each bite. Tray laughed at me when I said this 
is the best soup ever—I think it’s my new antique, silver-plate 
spoon. Of course, he quipped, we should get some more.  

That’s the thing about being married to a collector. He’s 
always ready for a new love. We have been talking about teacups. 
They don’t sell that well and we started to talk about why. Tray’s 
thought was, well, people don’t know what to do with them. 
Not many people drink tea out of good cups anymore. And 
he’s right. So, at dinner, we started riffi ng on all the ways great 
teacups could be used. We had so much fun that we’re already 
using them in innovative ways and he is, once again, hunting 
with a purpose.

We’re now serving our desert in a teacup. From ice cream 
and a brownie to pudding and jello-based deserts, teacups make 
great serving pieces. They’re the perfect serving size and, with 
the saucer, there’s a built-in, easy-to-hold tray and place to rest 
the spoon between bites.  

I’m also using them in rows for holding offi ce supplies—
from paperclips to pushpins, demitasse cups make beautiful, 
cheerful holders. I discovered they are great on my vanity, 
holding hairclips and ponytail holders and other odds and 

Living in Luxury, continued from page 40...

continued on page 48...
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ends—they help me keep everything organized and neat in a 
place where it’s easy to get messy. I’m always setting my rings 
down when I cook and I thought I could use a teacup by the side 
of the stove. What’s great is that I had my rings in the cup and 
then I needed to set down a fork I was using to turn some meat 
over and I realized, oh, this doubles as a place to rest the tines 
of the fork. Genius.

One of the unexpected joys of using teacups in innovative 
and utilitarian ways is that it’s easy to change the look and feel 
of a room. Make a yellow room pop with different colors—from 
the graphics of two-tone patterns like Spode. Have a room with 
a lot of solids or stripes, integrate a motif of birds, fl owers or an 
Asian design to brighten and provide contrast.  

We’ve had so much fun fi guring out innovative ways to 
use teacups and using them brings joy to mundane tasks and 
organization. And, just as eating bean soup out of a silver spoon 
changes everything, so does reaching for a paperclip out of a 
Royal Copenhagen Flora Danica work of art on my desk. I’m 
sure after we launch a revival of teacups, we’ll fi nd something 
else to create with and repurpose. Part of the luxury of our lives 
is creating together—fi nding hidden gems, turning them over in 
our hands and wondering what else is possible. 

Simone Gers began her antiquing journey 35 years ago 
when she married Tray, an avid collector. They still have the 
fi rst piece they bought together—a pegged farm table that was 
so decrepit it was behind the antique store—and they have been 
upcycling vintage fi nds ever since. The Gers own Gather A 
Vintage Market in Tucson, AZ, a monthly market. Simone has 
taught writing and literature at the college level for many years.

Living in Luxury, continued from page 46...
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The Vintage Revival Comes Alive 
As Shops & Shows Open and Grow

by Barbara Floyd 
The revival of all things vintage is in full swing across North 

America and across the sea as well. Those with an ear to the 
ground for trends and an eye for spotting good bones to achieve 
them are leading the way and inspiring others. By creatively 
reviving relics from the past, a fresh look is being created for 
decor in the 21st century making good use of what was once 
discarded. New vocabulary has been invented to describe what 
is happening: Upcycle, Repurpose, Deconstruct, etc., and spell 
check has yet to catch up!

Vintage Revival is the most user-friendly trend imaginable. 
Anyone can get involved at some level with only a few basic 
tools and supplies such as a paintbrush and hammer. Cash-
strapped young couples and single mothers are often the most 
motivated, but even those in the midst of unrelated careers are 
discovering the satisfaction of taking something on its way to 
landfi ll and reviving it to be more beautiful or functional than it 
ever was before. And with pieces ‘in the rough’ affordable and 
plentiful, many are even making a business of it, opening stores 
or a mall booth or joining in pop-up vintage shows.

Through many decades, my own experience has been in 
creating businesses—upon spotting an empty retail location; 
I would imagine what business I would put in that location. 
Having owned several small businesses led to starting The 
Country Register newspapers. 

The Country Register expanded across the nation as a trusted 
and reliable source for gift shops, craft malls, festivals and other 

continued on page 51...
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events, antiques, collectibles, tearooms and quilting businesses. 
Because we were already established, as quilting evolved and 
bloomed into many shops and shows, this niche newspaper 
thrived when others did not survive. Those who did not reinvent 
themselves, or at least adjust, did not survive as trends and eras 
came and went. 

Antiques enjoyed a heyday and then came the economic 
downturn several years ago. What at fi rst seemed like a 
smorgasbord for dealers as people downsized ended up 
overwhelming a dwindling market. People had to let go of 
collections and even family heirlooms since they could no 
longer afford the space to enjoy or store them. This reversal in 
supply and demand led to a drastic drop in pricing. That created 
the opportunity for a revival in interest in vintage, mid-century, 
industrial and plain old junk. Junk! That is a really good word 
that everyone understands. To make use of what was now so 
available, the concepts of upcycling and repurposing surged. 
This trend was soon forming a whole new industry. How long it 
lasts will depend on how creative people continue to be. I see it 
growing—not letting up any time soon.  

New vintage shops and shows are continually opening as the 
trend spreads and takes hold. Chalk paint has played a big part 
in creative refurbishing and provides an endless opportunity for 
one-of-a-kind merchandise for the shops and shows. 

I was on the farm of my eldest daughter and her farmer 
husband in Walla Walla, Washington, one summer four years 
ago. We talked often about ways to sustain life on the sixty-
acre farm on the outskirts of Walla Walla that they had bought 
a few years earlier. As was my nature, by summer’s end, I 
had envisioned a business for them. I announced they had the 
perfect set-up for a Vintage Show. She loves vintage, mainly 
mid-century and the industrial look, so she was intrigued and 
my son-in-law was good with the idea. I volunteered to pull it 
together and it has been my joy to do so each year. They had 
everything needed to make it work—big barn buildings, four 
mowed acres of green grass, large camping areas and plenty of 
parking.

I came back to Phoenix in the fall, full of ideas, and started 
the process of fi nding vendors, vintage trailer boutiques, lining 
up food trucks and a chalk paint dealer. This coming June 17 
and 18 will be our fourth annual Love of Junk, Walla Walla’s 
Vintage Market. The fi rst event was successful and each year 
the attendance has grown. The Swenson Farm is a picturesque 
setting with its great barns and green pastures backed by the 
Blue Mountains. Many of the vendors camp with us during 
the show. More than half of the vendors are indoors and the 
others set up on the grassy area adjacent to the barns. There are 
ongoing chalk painting demos in one barn.

Follow us on Facebook to see our updates and fun creative 
inspirational posts at Love of Junk, Walla Walla’s Vintage 
Market. Our website has photos posted from each year’s show 
and offers more information at www.loveofjunk.com. 

Barbara Floyd, Founder of The Country Register, Inc., 
retired four years ago from active publishing and enjoys 
traveling, reading, cooking and loves spending time with family 
and friends. Her volunteer job of coordinating Love of Junk, 
Walla Walla’s Vintage Market keeps her winters busy in Phoenix, 
her home for over 50 years. She can be reached at barbara@
countryregister.com. Many thanks to Glena Dunn who added 
Vintage and Antique facts to this article. Glena, raised in Walla 
Walla, is the publisher of The Country Register in S. Nevada 
and is owner of Back in Thyme, a very special antique shop in 
Historic Downtown Boulder City, NV. 

Vintage Revival, continued from page 51...
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way for one of the most signifi cant technological advances of 
the 19th century. 

Until the introduction of Carte d’Visite paper photographs 
in 1854, all images were unique, one-of-a-kind, produced 
without a negative. They represented three distinct photographic 
techniques—collectively called hard-cased images because 
their delicate 
surfaces needed 
to be protected 
by rigid, durable 
enclosures. 

In addition 
to “hard cases,” 
images of the 
era found in 
this collection 
were further 
safeguarded by 
a decorative, 
engraved brass 
mat positioned 
directly over the 
photograph, which created an air space between the image and 
a cover glass placed atop the mat. The entire group then was 
“wrapped” with an ornamented brass preserver.

In their studios, photographers sometimes displayed framed 
samples of their work. The collection illustrated with this article 
represents all three examples of early photographic processes. 

A Daguerreotype is a mirror-like, silver-plated copper sheet 
sensitized with iodine fumes and “developed” in the vapors of 
mercury. The Ambrotype (1852) utilizes a pane of thin glass 
coated with a light-sensitive material called “collodion.” Its 

fundamentally negative image is made positive by a backing of 
dark material. The Melainotype or Ferrotype, popularly referred 
to as a Tin-Type (1856), is sheet-iron also coated with essentially 
the same collodion material as the Ambrotype.

This Civil War-era framed group contains forty oval-bordered 
1/6-plate images (approximately 2.75” x 3.25”) consisting of 
one Daguerreotype, thirty-eight Ambrotypes and one Tin-Type. 
The Daguerreotype (4th image from the left in the second row) 
can be identifi ed because of its earlier, more simplistic mat.

The distribution consists of twelve males, twenty-three 
females, one couple and four children. Because some of the 
backs of this assemblage of forty images display advertising 

In the 21st century era of digital photography when nearly 
everyone has a camera at hand, and multiple images are 
snapped in milliseconds, it’s diffi cult to conceive of a time when 
photographers considered themselves lucky to capture just one 
single photograph in an entire day. Or when a subject, held 
rigid by a tortuous neck clamp, had to sit motionless for thirty 
seconds or more—all in a blindingly bright light. 

Before photography, portraits and scenes belonged to the 
realm of drawings, paintings and silhouettes. Photography 
democratized people’s ability to preserve their likenesses forever. 
It is easy to understand how much photography captured public 
imagination, especially in the years immediately following its 
introduction. 

Photography has come a long way since 1839 when 
Frenchman Louis Jacques Mande Daguerre patented the fi rst 
photographic imaging process. The Daguerreotype paved the 

Those Were The Days! 

Framed Images—Photography Before It Was a Snap
by Jay Mark

A rare collection of forty hard-cased images 
in the original frame. After 1860. Jay Mark

Reverse view of the collection shows photographers’ 
advertising cards. One declares “Ambrotypes 12½ cents each!” 
Jay Mark

continued on page 54...
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Junk in the Trunk Vintage Market 
New 2nd location - San Diego, CA

2640 Historic Decatur Rd, San Diego
July 16th & 17th  9am-4pm both days

General admission - $8 
Early entry for Sat morning tickets starting May 15th
Facebook – Junk in the Trunk Vintage Market San Diego

cards of more than one photographer, it is quite likely this is a 
unique grouping of family portraits—from patriarchs to infants. 
Further, the labels place the location of the photographs to the 
Manchester, New Hampshire, area. Because the reverse of the 
images reveals valuable information, they have been protected 
by clear Lucite rather than a traditional opaque backing. 

One photographer is identifi ed as I. N. Teague, who described 
himself as a “Practical Ambrotypist and PHOTOGRAPHER.” 
Teague’s card promotes his ability to produce multiple exposures. 
“Having purchased one half the right of Manchester for using 
WING’S PATENT CAMERA (patented 1860), by which any 
number of Pictures desired can be made at one sitting. I am 
prepared to make Pictures which for Tone, Finish and Durability 
are not surpassed by any in the State.”

D.A. Simons backed his photographs with an advertising 
card offering “D.A. Simons’s Original 12½ Cent Ambrotype.” 
That is about $3.75 today. Simons also touted “Ambrotypes, 
Daguerreotypes, &c. copied into Photographs, any size or style 
desired. A large assortment of Frames and Cases cheaper than 
the cheapest.” 

Such assemblages of this magnitude are quite rare and 

Framed Images, continued from page 52...

continued on next page...
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seldom survive intact. They are highly prized by collectors. 
Consequently, values are high. A large, diverse example, such 
as this scarce collection 
represents, could bring at 
auction $1000 or more.

HINT: Touching the 
surface of a hard-cased image, 
particularly Daguerreotypes, 
can cause irreparable damage. 
Never attempt to clean them 
yourself. Leave that job, if 
absolutely necessary, to a 
professional conservator. 

A GOOD BOOK: 
Because of the importance 
of photography, a wealth of 
books and information exists. 
Collector’s Guide to Early 
Photographs 2/E by O. Henry 
Mace (Krause Publications 
1999, $19.95) provides an 
excellent introduction to 
identifi cation and dating 
of photographs from the 
beginning to 1900. 

Virtually an antique himself, Jay Mark, a 44-year veteran 
antiques business veteran owns Those Were The Days!, now an 
online specialty bookstore. He also teaches, lectures frequently 
and writes regularly about antiques. Reach him at jaymark@
twtdbooks.com

✦ California ✦

PASADENAPASADENA
ROSE BOWL FLEA MARKETROSE BOWL FLEA MARKET

2nd Sunday of every month
9am-3pm • Early Bird 5am

VENTURA FLEA MARKETVENTURA FLEA MARKET
Ventura County Fairgrounds
9am-2pm • Early Bird 6am

April 24 
June 26 • Sept 25

Nov 20

(323) 560-SHOW (7469)
Customer Service Hours

Mon-Fri 10-5 p.s.t.

RGCSHOWS.COM

May 8 • June 12
July 10 • Aug 14

Of the 40 images represented 
in the collection, possibly the 
most interesting is an Abortive 
of a woman holding what 
appears to be an early model 
Martin guitar. Jay Mark

Framed Images, continued from previous page...
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