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NOW IN CIRCULATION AT
ALL ADVERTISING SHOPS
Call to speak with a representative today to
make sure your shop or event
gets included in our
October-November issue:
Seasonal Shows & Events!
Deadline for
Oct-Nov Issue is Sept 1st
602-942-8950
888-942-8950
Now in our
27th year
of publishing
The Country
Register!

Read The Country Register on-line at
www.countryregister.com/AZ
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28th Annual New Mexico Insulator,
Bottle, Barbwire & Collectibles Show
The Enchantment Insulator Club and the New Mexico
Historical Bottle Society will be holding its 28th Annual
Insulator, Bottle, Barbwire & Collectibles Show on Saturday,
September 26 in
Moriarty,
New
Mexico.
This
jointly
sponsored
event
is a long-standing
collectibles show
in
the
desert
southwest.
This
year’s show is in
the new town Civic
Center, located at 202 Broadway Ave in Moriarty, New Mexico.
About 35 miles east of Albuquerque, this is a wonderful venue,
away from the hustle and bustle of the big city but with easy
access.
While the show is centered around historic bottles and
insulators, there will be dealers specializing in Civil War and
Indian artifacts, postcards, barbwire, small antiques, bottle caps,
Route 66 items, telegraph collectibles, lightning rod equipment
and railroad memorabilia.

One of the “high-points” of the show are the competitive
exhibits covering the various hobbies. Many of the displays
are “world-class” in scope and people come just to view these
educational exhibits.
The 7,000 square feet space makes room for the many sales
tables to fit easily and also allow for six-foot wide aisles. There
will be an expected 40 venders and 60 plus show tables filled
Continued on page 8...
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New Mexico Show, continued from page 6...
with all manner of collectibles. A few tables are still available
for interested dealers.
This one-day event opens at 8:30am and runs until 4:00pm.
There is no entrance fee to the event and a catered barbeque
lunch for purchase will be served mid-day. Local musicians
will provide entertainment during the event. Overnight
accommodations in Moriarty are plentiful and reasonably
priced.
For more information on the show or to reserve dealer space
contact Tom Katonak at 505.898.5592, email tom@katonak.com
or Mike Gay at 505.899.8755, email cdn102@centurylink.net

Sept-October 15

✦

Camp Verde ✦

9

Cover Story

Whimsicality in Sweet Pea Antiques Fall Vintage Market
Opening on Oct. 9-11
Choosing cover art—whether it is a photograph, a painting
or some other medium—can be challenging yet fun. And more
often than not, those on our
office staff give Art Director/
Publisher Lolly Konecky
their suggestions for a final
pick. For this issue’s cover,
Lolly knew the photo would
be from Sweet Pea Antiques
in Camp Verde with several
appealing vignettes to choose
from.
This grouping stood out
because of the fall pumpkins
and leaves, which Publisher
Barb Stillman likes, plus the mix of antiques, vintage and the
very popular “chippy” or distressed, aged look that Lolly likes.
Perhaps most important for many of us—the cover is a reminder
that fall is on its way!
Sweet Pea Antiques features all things, old, kitschy, vintage
and antique in 10,000 square feet of retail space filled with
treasures, up-cycled, reused and refurbished. Over 40 vendors
offer thousands of items, big or small with new displays every
week.
Whimsicality—a 1,500 square foot vintage market
located inside Sweet Pea Antiques—offers antiques, vintage

by Nancy Williams
home decor and architectural salvage incorporated into nine
individually themed vignettes. Every six months, the room
closes down for a few weeks in
order to create completely new
season-specific groupings with all
new merchandise.
Market
vignettes
for
Whimsicality are created by
Owner Wynne Melton and a
team of five creative designers—
Daniel Page, Kim Mathern, Debi
Anderson, Mary Monroe, and
Sheril Cooley. Re-opening events
are held in October and April.
The upcoming Whimsicality
Fall Opening will be celebrated on
October 9, 10 and 11 from 10 a.m.
to 5 p.m., with fall/holiday items
plus its mid-century, bohemian
and rustic decor. The weekend is also Fort Verde Days in Camp
Verde so there will be lots of community fun!
Located at 437 W. Hwy 260, Camp Verde, both Sweet
Pea and Whimsicality are open seven days a week from
10 a.m. to 5 p.m. To learn more, call 928-567-6555, email
SweetPeaAntiques@ymail.com, visit SweetPeaAntiquesAz.
com or follow Sweet Pea Antiques on Facebook.
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Those Were The Days

Banquet Beer Sign

by Jay Mark
For anyone who has been around antiques as long as I have,
the changes in antiques interests, values and markets have been
dramatic since first opening my shop in 1973.
Some things that once had sky-high values are hardly given
a second glance today, even though they have aged another fourplus decades from the time when bidding wars drove prices
through the roof. The Antiques Road Show now frequently
makes the case.
While some things have certainly gone out of favor, for
others demand is as strong as ever with their prices continuing
to rise.
Advertising antiques and memorabilia is one of the
categories. For the most part, they have, at the very least,
retained their values and in many cases increased significantly.
That’s why this column’s focus is on one of today’s strongest
areas of collecting.
In the late Victorian period, unlike in our present society
where we are constantly bombarded with advertising through
every kind of media, opportunities for promoting products were
quite limited—no radio, television, films, slick publications or
freeway billboards to assault the senses.
For obvious reasons, signs were among the most popular
of advertising mediums. In some cities, a “cacophony”
of advertising plastered on buildings, poles and any other
convenient spot, littered the landscape.
But most product promotion generally occurred on-site
where goods were sold, thereby directly reaching the consumer.
In the late 19th Century, companies like Coca-Cola elevated
corporate advertising to a new level in terms of exposure and
quality. Coca-Cola was one of the first to set the standard for
widespread, high-quality, colorful, attention-getting ads.
Tobacco and beer companies followed closely with their
innovative, eye-catching ads.
A saloon, where, of course, alcohol flowed freely, was the
perfect place to market Banquet Beer with a striking reverse-onglass sign. In a very labor-intensive process, a die-cut chromolithographic figure and other images were first laid on the
glass—then backed by colored, wrinkled foil.
The complexly constructed sign is an excellent example
Continued on page 12...
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• Avalon Antiques
140 N. Cortez • 928-778-0481
Unique & fun antiques and collectibles. Great prices. Very
eclectic. Worth the walk across the street.

• Mid-Century-Madness
140 1/2 N. Cortez • 928-778-0481
Mid-Century Madness offers quality vintage mid century
furniture & other unique pieces from that era.

• Antiques Off The Square
145 N. Cortez • 928-778-1040
Quality antiques of all kinds. Furniture-advertising-glassprimitives-older collectibles-tools-specializing in antique
toys (cast iron, pressed steel etc.)
Always buying.
Open 7 days a week.

• Merchandise Mart Antique Mall
205 N. Cortez • 928-776-1728
N. AZ’s largest antique mall, over 15,000 sq. ft. Est. 1986.
Antiques, collectibles, furniture, and a whole lot more. Buy & Consign.
Watch & Clock Repair.
Daily 10-5. Sun 11-4.
www.prescottantiquestores.com.

• Cross Creek Antiques
1125 W Gurley St • 928-776-0035
Fine American and European objects representing many styles.
Glass, pottery, porcelain, furniture, mirrors, bookends, lamps,
kitchen, Common to rare. Circa 1840-1970
Open Friday-Monday 11-5:30
by appointment on Thursday

• Granite Creek Antiques &
Bayberry’s Antique Dolls
218 N. Granite St. • 928-445-8559
4,000 sq. ft. of fine antique furniture, art, glass, pottery and
lots more! Plus Bayberry’s Antique Dolls has antique bisque,
composition, 1950’s dolls, bears, doll clothing and accessories.
Dealers Welcome!
Tues-Fri 11-5, Sat 10-5, Sun 11-4
Monday by chance
www.bayberrysantiquedolls.com

• revised
130 W Gurley St. Ste 101 • 928-499-8687
An eco-friendly boutique that offers repurposed, up-cycled, one
of a kind and sustainable items, including furniture, home decor
and jewelry. Retailer of CeCe Caldwell’s Paints.
Open 7 days a week
Find us on Facebook

• Still Life Vintage
1533 Iron Springs Road • 928-848-6277
Home-Garden-Floral
Located in Drake Train Station
Thursday-Saturday 10-5
Find us on Facebook
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Banquet Beer, continued from page 10...
of the artistry, sophistication and expense achieved in lateVictorian advertising.
Reverse-on-glass represents the epitome of high quality
advertising art—perfectly suited to beer, which frequently used
this medium for promotion.
American beer is as
old as the country itself.
Pilgrims brewed beer, as did
George Washington. Beer
was even an authorized
ration for Revolutionary
War soldiers.
In 1900, there were more
than 1700 breweries in the
U.S.—down from a high
of 3700 in 1867. Exclusive
of the proliferating onpremises microbreweries,
the 2002 census recorded
only 376 U.S. breweries
remaining, a figure now
further reduced by mergers
and closings.
Colorful
chromolithograph
But with the re-birth of
and
foil
reverse-on-glass
beer
craft beers that began in the
advertising
sign
in
its
original
frame.
1970s, today’s number of
breweries, 3,040, is rapidly Photo: Jay Mark
and surprisingly approaching the 1867 figure.
The Dubuque Malting Company produced Banquet Beer.
It was one of more than a dozen breweries active in Dubuque,
Iowa in the late 19th century. The Dubuque Malting Company
was established in 1896—the result of a merger of four small
breweries consolidating because of increasingly restrictive
Iowa liquor laws that were squeezing smaller companies out of
business.

The nearly quarter-million sq. ft., monumental Dubuque Brewing &
Malting Company as it appeared after 1903 shows why the company was
recognized as the largest brewer in the Midwest. Courtesy Colin Lamb

By 1910, Dubuque Brewing and Malting Company—its
name was changed in 1903—had become the largest brewery
in Iowa. It operated from a nearly one-quarter million sq. ft.
plant opened in 1896. In 1918, Dubuque Brewing and Malt
succumbed to the final blow when Iowa essentially became a
dry state.
Continued on page 14...
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Banquet Beer, continued from page 12...
The name change helps date the Banquet Beer sign to before
1903. The lower right hand corner of the sign identifies the
maker as “The F. Tuchfarber Co. Man’f’r’s Cin, O 5th 99.”
The high quality chromolithographs on paper, metal and
glass made the Tuchfarber Company as prominent in its field
as the Dubuque Malting Company was in the beer industry.
Breweries often hired Tuchfarber to design and manufacture
signs for their businesses.
Art–loving, Belgian immigrant Frank Tuchfarber started his
business in Cincinnati in 1869, and built it into one of the most
successful sign companies in the U.S.
The Industries of Cincinnati: The Advantages, Resources,
Facilities and Commercial Relations of Cincinnati as a center
of trade and manufacture, a book published in 1883, described
the company.
“The great success of this enterprise is…a testimonial to
the merits of the productions and the ability and energy of the
management… The result is before the world in the beautiful
enameled iron and glass signs which Mr. Frank Tuchfarber was
the first to introduce in this country, and which are manufactured
by his company in immense and still increasing numbers.
“The manufacture of these signs, of which Mr. Tuchfarber is
the inventor and patentee, was commenced in 1869…Brewers,
distillers, tobacco and cigar manufacturers, and business houses
of all classes…find them not only the best, because they are the
most attractive, but also the cheapest, because they are the most
durable of all advertisements of that class.”
Because of the complex nature of reverse-on-glass, few
survive in exemplary condition. This extraordinary example
Continued on next page...

PAYSON AND PINE

Rim Country’s Coolest Antique “Find”
1. MAIN STREET
MERCANTILE

216 W. Main St. 928-468-0526
A real antique store
in Payson’s first drugstore
Furniture, Western, Toys, Signs and More
Open Wed-Sat - Other Days by Chance
Find us on facebook at:
MainStreetMercantilePayson

4. TYMELESS ANTIQUES
& TREASURES

3716 N. Prince/Hardscrabble Rd. in Pine
928-476-4618 • Browse 3,300 Sq. Ft. of
treasures from all eras. Our prices are worth
the drive! Find us on Facebook!
Open Mon-Sat 10-5, Sun 11-4

PINE

7

5

4
Hardscrabble Rd.

6
Pin
e1
3M
ile
s

Forest Dr.

3
Highway 260

Longhorn Rd

2. ONCE UPON A TIME ANTIQUES 5. AUNTIE GAIL’S
512 S Beeline Hwy, Ste. #5 928-970-0058
New Fall Inventory is HERE! Just a peek is
an Ext Table, 4 Solid Wood Chairs w/Rd Seats,
A Walnut Desk w/glass top & 7 drawers NICE!
A Kidney Shaped Vanity W/matching stool and
much, much more. Stop by and check it out!
Hrs: Mon-Sat, Closed Sundays (most of the
time)

3. GRANNY’S IN PAYSON

800 E. Hwy 260 928-474-3962
Across from the 260 Cafe
Antiques, Furniture, Art, Western, Gifts,
Home Decor, Unique Items, Snacks,
Coffee, Smoothies, Dog Bar & Garden,
Records & Books.
www.facebook.com/GrannysInPayson

COLLECTIBLES

3691 Hall Lane in Pine
First four way stop off Hardscrabble Rd
928-476-3009
Antiques, Dolls, Toys, Pictures,
Furniture, Glassware, Jewelry and many
other collectibles
Open 10-4 daily

6. COACH HOUSE

ANTIQUES & BOUTIQUE
3824 N. Hwy 87
928-476-3641
In the heart of Pine - across the highway
from the Randall House
Barn full of rustic treasures on site.
Mon- Sat 10-5, Sunday 12-4

2
Frontier St.
1
W. Main St

PAYSON

BEELINE HWY 87

7. PINE COUNTRY

ANTIQUES & VINTAGE

4078 Hwy 87 in Pine
928-476-2219
Antique Furniture, Vintage Kitchen, Nostalgia,
Toys, Jewelry, Gifts and Cards.
This business is for Sale! Please call for details!
M-F 10:30-4:30, Sat 10-5, Sun 10-4
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Banquet Beer, continued from previous page...
could sell in a prominent advertising auction for as much as
$2500.
HINT: Condition is paramount to the value of advertising. If
conservation is needed, always consult a qualified professional.
A GOOD BOOK: American Breweries II by Donald Bull,
Manfred Friedrich, Robert Gottschalk; updated by Dale P.
Van Wieren (East Coast Breweriana Association 1995) is a
comprehensive index of 19th & 20th century breweries.
Nearly an antique himself, Jay Mark is a 43-year antiques
business veteran who now owns Those Were The Days!, an
online bookstore. He also teaches, lectures frequently and writes
regularly about antiques and history. Reach him at jaymark@
twtdbooks.com. ©2015
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Rinker On Collectibles

The Value of Knowing the
First Owner of an Object
by Harry Rinker
Antiques and collectibles are inanimate objects that become
animate when stories associated with them are known. Stories,
memories and dreams add value. Stories include answers
to questions such as who first bought the object; why was it
bought; how was it used; who made it; how was it marketed;
how long did it remain in use; why was it saved; what is its
ownership history; and what does its possession say about the
current owner. This column focuses on one specific question—
who first owned the object?
As I look around at the thousands of objects in my collection,
I realize that I am unable to answer this question for 99 percent
of the objects that I own. The person or dealer from whom I
purchased it is the only ownership provenance I know. It is a
one-person deep provenance. Dealers are reluctant to identify
sources. I never question a dealer about what motivated him/her
to purchase the object for sale—clearly part of the object’s story.
I make the purchase and move on to the next.
Even when asked, private sellers are unable to provide a
genealogical history associated with the object they are selling.
When doing a walk through appraisal of a home with the
executor and/or heirs, I occasionally ask if they know the history
of a piece. The standard response is a blank face and “I don’t
have the vaguest idea.”
The situation is similar to visiting a cemetery containing the
graves of hundreds or thousands of individuals. Every one of the
departed has a life story to tell. The only available information is
a name, birth and death date, a family relationship and a hint of
military service if there is a plaque. Once the second-generation
dies, the memories die as well. When the memories die, the
stories die.
Since my genealogical research occurs in fits and starts,
I do not classify myself as a genealogist. My primary goal is
to trace my ancestors back to the country from which they
emigrated. The primary information I seek is the name, full
birth and death dates and locations, person(s) to whom the
individual was married, marriage date(s) and names of siblings.
This information is statistical. It tells me little to nothing about
my ancestors. They are names, but they are faceless. My
genealogical research would be far more meaningful if I took
the time to research their lives, something I do hope to do before
I join them in the eternal deep sleep.
More and more local historical societies are becoming
involved in “From Beyond the Grave” history. Colonial
Williamsburg offers a “History Comes Alive in the Graveyard”
education program that allows participants to learn about
Williamsburg’s history by “reading” gravestones. Although such
an event can occur at any time, Halloween seems to be a popular
time for graveyard tours. Individuals research the history of one
of the deceased, dress up in the appropriate costume and share
their findings with participants willing to pay for a graveyard
tour.
On May 25, 2015, National Public Radio aired a story about
students from Chuck Yarborough’s United States history class
at the Mississippi School for Mathematics and Science getting
ready for the Yarborough 25th “Tales From The Crypt” event at
the Friendship Cemetery in Columbus, Mississippi. The text of
the story entitled “Through Performance, Mississippi Students
Continued on next page...

Sept-October 15

✦ Wickenburg ✦

Rinker, continued from previous page...
Honor Long-Forgotten Locals” is available at: http://www.npr.
org/sections/ed/2015/04/17/400363343/through-performancemississippi-students-honor-long-forgotten-locals.
B. J. Bueno, a member of the Citizens Stamp Advisory
Board on which I also serve, and Scott Jeffrey write “The Cult
Branding Blog” found on www.cultbranding.com. A recent
blog entitled “The Power of the Story” provides insight on why
story is a value added commodity. Bueno and Jeffry note: “Our
brains, research continues to show, are wired to understand and
retain stories, not facts and logic…good stories move people.
Good stories take us on a journey, allowing us to feel differently.
And these feelings can change our perspective, often leading us
to take action.” It does not require genius to see the connection
between stories and their ability to add value to an antique or
collectible.
On May 17, 2015, I received an email from BJ Turner
accompanied by three pictures. The email read: “Attached you
will find a photo of a ww2 military knife. And a picture of my
dad in uniform and cousin. My dad was in the 92nd division,
366th infantry. He served in Italy and North Africa. All locations
including Serchio Valley are listed on his discharge paper. He
was also shipped out to Manila. Date noted on holder of knife.
Please tell me what I have.” The image of the father indicated he
was African American.
My immediate reaction was to research the knife. Using
John Adams-Graf’s “Warman’s World War II Collectibles, 3rd
Edition” (KP/F+W Media, 2015), I scanned the pages dealing
with American military knives. None of the illustrations
matched the knife in the pictures that accompanied BJ Turner’s
Continued on page 26...
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11649 N. Cave Creek Rd.
Phoenix, AZ
Phoenix Local.
One Stop Shopping.
Park & visit all
5 shops - one location!
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OZZIE’S
F U R N I S H I N G S
St. Vincent de Paul

A unique boutique-style shopping experience.

Fashionable Philanthropy
3927 E. Indian School Rd. Phoenix, AZ 85018
602.955.1460 • Fax 602.955.1492
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Rinker, continued from page 17...
email. Having spoken with John Adams-Graf in the past and
having his as a guest several times on Whatcha Got?, my
nationally syndicated antiques and collectibles call-in radio
show, I called to enlist his help in identifying the knife.
Within a half hour of our initial conversation, John
emailed me the information I sought. The knife is a 2nd style,
Office of Strategic Service Command (O.S.S.) smatchet made
by W. R. Case and Sons Cutlery. According to Wikipedia.
com, a smatchet is “a short, heavy fighting knife/sword 16/5
(42 cm) in overall length (including grip). It was designed
by knife fighting expert and instructor Cap. William E.
Fairbairn during World War II….Though described in the
Office of Strategic Services catalogue as a cross between a
machete and a bolo, it was actually based on the Royal Welch
Fusiliers Trench Knife of World War I, and was designed as
a pure combat knife….” John went on to note that “the 92nd
Division was an all-black (enlisted men and most of its junior
officers were black, the higher officers were white) unit that
began combat training in October 1942 and went into action
in the summer of 1944. A quick Internet search produced a
wealth of information about the 92nd Division and its 366th
infantry.
John valued the knife at $575.00 without a provenance.
However, the provenance, in this case the first owner, is
known. BJ Turner supplied me with the name of her father in
a subsequent email. She also indicated that she has his Purple
Heart in addition to his discharge papers. The photograph
adds a face to the name. John’s value of the knife with the
provenance of its first owner was “around $950.00.”
When doing appraisal clinics and talking about family
value as an emotional and sentimental value, I often tell
the audience “just because something belonged to your
grandmother, it means dip to me.” I realize the comment
is flippant. In my defense, I am thinking only in terms of a
name and not a story. The story of the first owner does not
have to be one associated with a famous historical personage.
However, it does have to consist of more than a name. The
name has to become a “living” person via the story.
The difficulty noted earlier is determining the name of
the first person who owned an object. Objects, especially if
they are mass-produced, do not have the first owner’s name
attached. On the surface, the task of identifying the first owner
appears impossible. This is a situation where if a person is
frustrated by failure, he/she should not even start the research
process. Failures aside, the self-satisfaction of a successful
story is exhilarating.
As I narrow my collecting due to age and a host of other
reasons, I find myself more and more attracted to those
objects that offer the opportunity to determine who the first
owner was. All I need is a clue or two.
While the value of knowing who the first owner of an
object was is sufficient for me, I need to address the added
monetary value inherent in the information. At a minimum,
the story adds 10 percent. Additional value depends on the
detail and color of the story associated with the first owner.
An additional 50 percent for a properly researched and
documented story is reasonable.
In conclusion, the story of the first owner is a critical link
to the past. The emotional and monetary value of family
heirlooms relies heavily on stories. These stories are memory
rather than hard copy driven. When the memories are lost, the
first owner story value is lost. As custodians of past objects, I
Continued on page 28...
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New Antique City
Warehouse
Will Open in Mesa in
October

On the hunt for great Antiques & Vintage?
Find a map of our advertising shops at
www.theantiqueregister.com

The opening of Antique City Warehouse—a warehousestyle antique mall—will be held in October. The Warehouse is
located in Sunset Plaza, 1300 S Country Club Drive in Mesa and
will be one of the five largest malls in the Phoenix Metro Valley.
More than 34,000 square feet will offer a wide array of
product and décor to meet the latest trends in the industry as
well as more traditional offerings. All periods are included up
through the 1970s, from Mid Century Modern, Steam Punk,
Urban Salvage, Chippy and Deco, through Depression, Early
Americana, Mercantile, European, Western, Native American,
Yard Salvage, Advertising, Ephemera and so much more. There
will be sections and avenues specific to the merchandise.
This Warehouse will compete with current trends, focus
on traffic, buying demographics, offer monthly promotions
and engage in some of the heaviest advertising campaigns ever
experienced by antique malls here in Arizona. The facility is
vendor friendly with easy move in and more than ample parking
for both vendors and patrons.
The owners and managers of the warehouse bring more than
70 years combined experience in retail industries and more than
75 years combined experience in the antique industry. They
look forward to meeting new friends and vendors in addition to
existing venders, customers and friends of long standing.
The following dates are now on the calendar:
• Open House: Saturday, August 22, 10 a.m. to 8 p.m.
• Vendor move-in begins September 11, staged in sections
• Soft opening to public, October 9
• Major grand opening, November 20
For more information, email: info@antiquecitywarehouse.
com, follow Antique City Warehouse on Facebook, call 480599-0200 or go to http://antiquecitywarehouse.com.

Rinker, continued from page 26...
encourage collectors and others to preserve or search out the
story of the first owner so that future generations understand
the “personal” link to the object they own.
Harry L. Rinker welcomes questions from readers about
collectibles, those mass-produced items from the twentieth
and twenty-first centuries. Selected letters will be answered in
this column. Harry cannot provide personal answers. Photos
and other material submitted cannot be returned. Send your
questions to: Rinker on Collectibles, 5955 Mill Point Court
SE, Kentwood, MI 49512. You also can e-mail your questions
to harrylrinker@aol.com. Only e-mails containing a full
name and mailing address will be considered.
You can listen and participate in Whatcha Got?, Harry’s
antiques and collectibles radio call-in show, on Sunday
mornings between 8:00 AM and 10:00 AM Eastern Time. If
you cannot find it on a station in your area, Whatcha Got?
streams live on the Internet at www.gcnlive.com. Copyright©
Harry L. Rinker, LLC, 2015
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Covered Wagon Antique
Mall in Mesa
Is Having an Anniversary
Party on Oct. 1!
It’s going to be a party atmosphere when Covered Wagon
Antique Mall in Mesa celebrates its First Anniversary on
October 1! Special activities to thank customers and dealers who
have made this first year a big success will include a storewide
sale, cake, a variety of
food truck vendors and
games and prizes to win!
There will be raffle
items donated by Owners
Tonya and Kenny Glawe
and the dealers with a $1
raffle box for each item
and several door prize
drawings for $25 gift
certificates. They will be
drawn at the end of this
fun day and the winners
will be notified.
Covered
Wagon
Antique Mall features
200 dealers in an
open and spacious
35,000 square feet of
“Reminiscing, Nostalgia
& Good Ol’ Memories.”
There is a large variety
of furniture, sports memorabilia, collectibles, military, vintage/
retro clothing, jewelry, shabby chic and much more.
A variety of booth sizes accommodate the dealers and their
merchandise, including some that are deep and wide to allow
nice displays of furniture. Aisles are clearly marked and there is
a section in the rear of the store called End of the Trail where the
dealers have placed items to sell at up to 50% discount.
Throughout the mall there are discounts set by the dealers
and Tuesday is Senior Day with 10% off. There is a monthly
guessing game called “What Is It?” with a mystery item on
display. Customers can put their best guess in a box and, at the
end of the month, the person who has guessed right wins a $25
gift certificate.
The Glawes created the mall in a western theme and have
worked hard to avoid a cookie cutter feel and to make Covered
Wagon Antique Mall a very friendly and welcoming place
whether visitors are shopping or just browsing. They pride
themselves on customer service—from the “hello” when you
walk through the door to the dealers who are ready to help or
give you directions, everyone’s goal is to make you feel right at
home. There is even a Chuck Wagon where you can purchase a
snack or a drink. Delivery service is available.
Tonya and Kenny love antiques and have been buying and
selling for many years. After working at another antique mall,
the two decided it was time to move to their own location and
create an atmosphere that suited their own ideas. The couple
says they look forward to going to work each day, doing what
they love, helping customers and also working with their dealers.
Future goals include auctions, car shows, coin shows and craft
and painting classes.
Continued on page 32...
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Covered Wagon, continued from, page 31...
Items for sale in the Mall are showcased on Facebook, their
website, Twitter, Offer Up and Craigslist. If you see something
you like on any of the social medias, please call first to see if it’s
still available before driving to the mall.
Covered Wagon Antique Mall is located at 6225 E.
Main Street, Mesa, and is open daily from 10 a.m. to 7
p.m. Watch for information on upcoming events at www.
coveredwagonantiquemall.com or on their Facebook page. You
can also call 480-355-1554. Dealer opportunities are available.
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American Way Market & Cafe Is
‘Repurposed’ Addition to Merchant Square
Walking down the aisles of Merchant Square, “The Greatest
Vintage Shopping Experience in Arizona,” one can’t help but be
whisked away by memories of a simpler time—a time before hi
tech gadgets and faux wood. In the midst of classic antiques and
mid-century furnishings, there are aisles of cherished memories,
nostalgic collectibles and vintage treasures as well as repurposed
furniture.
Repurposing is an art. It is taking something that has lived its life
and served its original purpose but, instead of discarding it, giving it
a new use and purpose using creativity, foresight and maybe a little
paint.
As examples, let’s take an old door that was faded with time
and worn from use. Instead of throwing away the door, along with
its memories, it was repurposed into a coffee table. Worn, chipped
windows were turned into picture frames. What once focused on
the outside now display even greater memories of children and
grandchildren.
Merchant Square itself was repurposed thirteen years ago.
The building at 1509 North Arizona Avenue in Chandler was first
a Payless Cashways. Mike Moore purchased the building in August
2001 with some partners who had intended to lease the building to
an indoor skate park. But, after the events of 9/11, as our economy
plunged into recession from fear and uncertainty, Mike found himself
with a hefty mortgage though no tenant to occupy the building.
Necessity is the mother of invention and repurposing, as it seems.
With some creativity, foresight and a little paint, Mike introduced
58,000 square feet of antiques and vintage items from two hundred
plus merchants. It’s been thirteen years and Merchant Square

by Jace Sanders
continues to be the destination for antiques, nostalgia, all things retro
and vintage treasures.
Now in 2015, Mike is doing it again. Last year he purchased items
from the contents of the very first Safeway grocery store in Arizona
and he has integrated into an in-store restaurant, The American Way
Market also hosts a full bakery and sells local produce, meats and
dairy products along with its full breakfast and lunch menu.
On the wall hangs a 7-Up sign that was repurposed over fifty
years ago into a sign for the original American Way Market at
10th Street and Pierce. Now that sign has been given a new home,
a re-repurpose—and that’s not all. There’s a 1949 Coke sign from
a soda shop in Idaho. The handmade bricked walls came from an
egg hatchery in Tempe. There’s a 1950s soda chest from a café in
Salt Lake City. The booths are out of a 1950s country dance hall in
Buckeye and the counters from a church in England.
Come look out of the windows, salvaged from a 1950s home in
Phoenix and see the 100-year-old Pacific Northwest wood covering
the wall. There are 60-year-old dining chairs from a schoolhouse
in California and barn doors made from reclaimed scaffolding.
The smoked meats are cooked in a smoker form the original Bill
Johnson’s Big Apple. Mike even found an old friend, Jeff Fleming,
to run the new Café.
So come enjoy a vintage bottle of soda and some fresh baked
bread while watching reruns of Andy Griffith on our 1951 Motorola
black and white television. You’re welcome to sit a spell and think
about those earlier times.
Jace Sanders is the Controller for Merchant Square Antique
Marketplace in Chandler.
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BUYING!
OLD Bottles

Postcards, Old Documents &
Photographs
Contact:
Sam Michael 480-962-6523
PearceMerc@aol.com
Visit my Sales Booth at
Antique Trove
(Dealer #140)
Scottsdale Rd & McDowell
Scottsdale AZ 85257
Now dealers can promote their booths or the shows they participate in for $40.00 per issue!

Call 602-942-8950 • Next deadline is October 1, 2015
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UNIQUE AND FABULOUS FINDS
ALL UNDER ONE ROOF
In,
me
Co zed!
,
p
Sto Ama
Be

200 SPECIALTY DEALERS
• Antique Furniture • Collectibles
• Military Memorabilia • Rare Books - Framed Art
•Collections from Mexico

We buy Gold & Silver

www.coppercountryantiques.com
Mall Hours: Monday-Saturday 10am to 6pm • Sunday 11am-5pm
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