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Furniture • Jewelry • Garden

If you haven’t been to Historic Downtown Gilbert in a while, 
why not plan a visit to this vibrant area—there are so many fun 
things to do and see. My sister Phyllis and I decided to spend a 
recent Saturday afternoon exploring and checking out some of 
the unique shops. There was a particularly festive feeling in the 
air with streets decorated for the holidays, the Gilbert Art Walk, 
a farmer’s market and many great restaurants to choose from.

My Front Porch
Our fi rst stop was My Front 

Porch at 825 S. Cooper Road, just 
outside the downtown area, but 
a shop you won’t want to miss. 
This timeless boutique opened in 
September 2014 and owner Mary 
Pfl igler has done a wonderful job 
of stocking the store with all things 
“twinkly, chippy, rusty, rustic and 
shabby chic.” Her vision is to 
showcase local artists and crafters 
whose talents and creative artwork 
can be enjoyed by her customers. 
We were really impressed by the 

artists’ uses of different materials and techniques to re-image 
furniture and up-cycle home décor. 

The shop has it all—chalk paint, handmade jewelry, rustic/
American home décor, paper art 
work, handmade greeting cards, 
clothes, hair accessories, hats, 
purses and so much more. A variety 
of crafting and furniture painting 
classes will be available in the New 
Year. And you’ll want to be sure to 
mark your calendar for their fi rst 
“Off the Porch” outdoor market 
with 20 plus vendors that’s being 
held on Saturday, January 17, from 
9 a.m. to 4 p.m. 

Plans are in the works to expand 
from the shop’s current 1500 sq ft. 
to 4300 sq ft. so Mary can offer a larger selection of paints, 
stains and fi nishing products and provide room for even more 
boutique items. 

We left really impressed with all of the very interesting 
artistic choices in just one shop and, of course, we each bought 

Exploring Arizona
Shopping in Gilbert

by Barb Stillman 

Continued on page 4...
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a few items to take home. You’ll want to plan to visit often since 
the items are always changing. My Front Porch is open 7 days 
a week. Call 602-363-3343 or check out their Facebook page for 
information on upcoming activities and events.

Daniel’s Jewelry
Next we paid a visit to the newest shop in Historic Downtown 

Gilbert—Daniel’s Jewelry, which opened in December. Owner 
Daniel Bigelow has been in the jewelry business for many 
years and now he and his wife, Elaine, have their fi rst retail 
shop. Daniel began as a sales associate and a Jeweler at Walt’s 
Jewelers and has loved the downtown Gilbert area since his 
early days working for Gray Goose Antiques. While spending 
a number of years in the corporate world, he began buying and 
selling jewelry as a dealer in local antique malls. 

Daniel felt the timing was right for a hometown jeweler to 
offer personalized services in Gilbert and the building at 20 N. 
Gilbert Road would be a perfect fi t, so they moved quickly to 
secure the spot. Now they are settling in with beautiful displays 
showcasing the amazing pieces that we enjoyed seeing.

Daniel’s Jewelry carries a wide array of products and 
service that you won’t fi nd in most jewelry stores, including 
Native American, western, designer, sterling silver, gold and 
diamond as well as vintage and estate jewelry. They will also 
offer custom jewelry and repair and have partnered with a watch 
supplier to offer some watch services. 

For more information, call 480-580-2800 or email 
danielsjewelry@yahoo.com. Daniel’s Jewelry is open Monday 
through Saturday from 10 a.m. to 6 p.m. or by appointment. 

Continued on next page...

Gilbert, continued from page 3...
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C&J’s Antiques & Garden
& Vintage Market in the Garden

Just a few doors away is C&J’s Antiques & Garden in 
the heart of Gilbert’s historic Heritage District in a cozy 1930s 
adobe bungalow. Now celebrating their 10th year in Downtown 
Gilbert, owners Claire Jones and Joanne Pinto have seen the 

growth of the downtown area 
and have been instrumental in 
promoting its revitalization for 
local businesses. 

This is a family-owned 
business and Claire’s and 
Joanne’s mom, Jean Ryan, 
helps out on a part-time basis. 
Their roots are in an historic 
area in New Jersey and they 
return there each year and bring 
back special antique treasures 
from the East Coast. Claire 
and Joanne’s goal is to offer a 
unique collection of items—
things that were treasured and 

passed down from one generation to the next. These items were 
made to be, altogether, useful, beautiful and often sentimental

C&J’s specializes in vintage and antique furniture, artwork, 
linen, copper, lighting and their beloved collection of antique 
and vintage jewelry, including their antique-inspired jewelry 
line, J LESLIE DESIGNS. Shoppers will also fi nd timeless 
Christmas collections on display all year. 

Continued on page 13...

Gilbert, continued from previous page...
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Discovering Life’s Repurpose
by Jace Sanders 

I cringe now at the thought of having missed a perfect 
repurposing opportunity, but I was young and hadn’t been 
initiated into that uniquely creative world then. It won’t happen 
again! 

Most of us know the three Rs of Sustainability:  Reduce, 
Reuse, and Recycle. There’s a fourth R and it is fabulous—
Repurpose.

My education started sometime after I spent a challenging 
week renovating an abandoned 
house in Phoenix that we bought 
at auction. At the time, it felt like 
I was participating in something 
really great by improving the 
dilapidated property, knowing 
that it would help revitalize 
the neighborhood where it was 
located. We spared no expense 
on the new windows, doors and 
stucco that were badly needed. 
That home would look great when 
we were done.

Of course, in the process we 
tossed all the old stuff we pulled 
out of the house—because I just 
didn’t know any better. But don’t worry; I have repented of my 
former careless ways thanks to my friends at Merchant Square 
Antique Marketplace.

When I told them about the renovation, my friends winced at 
the thought of my trashing ninety-year-old windows. They took 

Continued on page 11...
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me to a booth in the store where a similar window lay. Someone 
had seen the discarded window’s potential, dusted it off and put 
it up for sale. 

My friend asked, “How many kids do you have?”
“Four,” I replied and was told to email their photos.
There were six panes in the window. My friend typed a couple 

of quotes and printed them along with my children’s pictures. We 
taped the images on the back of the glass, using each pane like a 
photo frame and—well, you can see here how incredible it looks. 

That was my introduction to just how exciting repurposing 
can be—and cheap, since the window only cost me fi fty dollars. 
Just yesterday, a friend commented on how great it looks (photo 
on page 10). Sure, I’ve got good looking kids, but she was more 
impressed with the homey feeling this repurposed window brings 
to my otherwise boring living room. 

Although easy, repurposing does take some creativity. If 
you’re stumped, just search the Internet for that fourth R—
Repurpose—and add whatever you’re thinking about sending to 
the landfi ll. 

The doors from that house we threw away could have been 
made into any number of repurposed treasures:  a headboard, 
shelving, wall décor, a hope chest or even a coffee table. 

Now I’m on a crusade to save others, like I’ve been saved, 
from throwing away perfectly good junk with the potential of it 
becoming something beautiful and amazing once again. I’m not 
suggesting that we begin hording. Clutter isn’t good for the soul, 
but before you go trashing old stuff, just ask yourself if that item 
has any potential for becoming something else. I promise you 
will be pleasantly surprised at what you come up with!

Jace Sanders is a manager at Merchant Square Antique 
Marketplace in Chandler. For more fantastic reads and ideas, 
visit http://www.merchantsquareantiques.com/blog.  

Life’s Repurpose, continued from page 6...
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A great feature is their garden area in the back designed and 
landscaped especially for the shop. This is where C&J’s holds 
their Vintage Market in the Garden from October to May 
featuring some of the best East Valley antique dealers, local 
artists and more. It’s a treasure hunt in a beautiful garden setting 
where you will fi nd antiques, art, garden décor, salvage and 
shabby. Complimentary beverages and treats are also served. 
Upcoming markets will be held from 9 a.m. to 3 p.m. on January 
17 and February 21. 

CJ’s Antiques & Garden is located at 40 N Gilbert 
Rd and is open Tuesday through Saturday from 10 a.m. to 5 
p.m. Check their Facebook page https://www.facebook.com/
cjsantiquesandgarden or call 480-539-0401for more information.

Flashback Antiques
Our last stop was at 

Flashback Antiques where we 
arrived right at closing because 
we had been having so much fun 
shopping and talking with shop 
owners that we lost track of 
time. Luckily, we were invited 
in by the shop’s very friendly 
owners, Sherry and Jon Spitz, 
where we encountered several 
other late shoppers. “We will 
stay as long as the customers 
are here,” Jon told us. 

Flashback Antiques is a 
fun shop to explore. Sherry is 

Continued on page 14...

Gilbert, continued from page 5...
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always there when it’s open and Jon joins her afternoons and 
Saturdays after fi nishing work to help out. Their daughter Jessie, 
a high school senior, also helps at the store. Sherry enjoys giving 
each customer her personal attention and listens to what they 
are looking for. If she does not have it, she will try to locate it 
for them.

The shop offers a variety of items, including antique 
furniture, vintage costume jewelry, sterling silver and Native 
American jewelry. They also carry Lladro, Waterford, Belleek, 
Wedgewood, old cameras and phones, typewriters and 
everything in between. There are also Howard products, Tripar 
displays, Candle Queen Candles, Go Girl Cards, Zum Bar goat 
soap and Two Old Goats Lotion. It seems to us like there is 
something for just about everyone. Sherry and Jon travel to 
Iowa and Nebraska every year and to California a couple of 
times each year to bring back unique items. 

Before opening Flashback Antiques in November 2012, 
Sherry had been a dealer in several East Valley antique malls 
since 1999 and was the assistant manager at Merchant Square for 
seven years. She explains, “This allowed me to gain experience 
in running an antique store as well as meeting a great number 
of dealers and other people in the antique world.” She always 
knew she would have her own antique store and waited for the 
right time and place. 

Flashback Antiques is located at 225 N Gilbert Road and is 
open Tuesday to Saturday from 10 a.m. to 5 p.m. There is plenty 
of parking in back of the shop and there is an entrance from the 
parking lot as well as from the street. Call 480-503-2255 for 
more information and check out their Facebook page. 

Gilbert Art Walk
The Gilbert Art Walk is in its 3rd season in downtown 

Gilbert. On select Saturdays through March, from 9 a.m. to 1 

Gilbert, continued from page 13...

Continued on page 19...
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300 W. Apache Trail, Ste 101 
Apache Junction, AZ 85120

www.patternsofthepast.net

Over 80 Dealers

480-671-3566

Always 
Buying!

Apache Junction’s Oldest & Largest Antique Mall

12,000 Sq ft of 
Quality Antiques & Collectibles

Specializing in Advertising, Western, Coins, Jewelry,
Pottery, Glassware, Furniture, Toys, 

And a Whole Lot More!

Open Daily 10:00-5:30
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Pewter & Wood
Antiques

40417 N 64th Place • Cave Creek

(602) 677-5686
www.pewterandwoodantiques.com

Hours by Appointment

JANUARY OPEN HOUSE 
Fri & Sat, January 23 & 24th, 10am-4pm

FEBRUARY OPEN HOUSE 
Fri & Sat, February 27 & 28th, 10am-4pm

p.m., visitors can enjoy a festive family-friendly atmosphere 
where artists bring their best visual art forms for exhibition and 
sale. There’s also live entertainment, popular restaurants—and 
a Farmers’ Market next door! The upcoming 2015 schedule is: 
January 3, 17 and 31; February 7 and 21; and March 7 and 21.

Located at 45 W. Page Ave., under the Water Tower across 
from the Hale Theatre in Downtown Gilbert’s Water Tower 
Plaza, this is a fun place to spend a Saturday and fi nd some 
interesting items to take home. Admission and parking are free! 

The Gilbert Art Walk accepts artists in a wide variety of 
media, such as: painting, sculpture, collage, three-dimensional 
art, calligraphy, architecture, photography, conceptual art, 
printmaking, jewelry and more. Participating artists, artisans 
and crafters are qualifi ed through a jury selection process. 

Hosted by Timelessbuttons, LLC, and managed by 
Executive Director Cheri Montgomery, the event is proud 
to bring the wonderful artists to Downtown Gilbert. For 
information, including vendor information, contact Cheri at 
info@gilbertartwalk.com, go to www.gilbertartwalk.com or 
visit Gilbert Art Walk on Facebook and Twitter.

-----------------
Phyllis and I couldn’t believe that a Saturday afternoon 

could pass so quickly. We’re looking forward to visiting historic 
Gilbert again and are marking our calendar for some upcoming 
events.

There is so much to see and explore in Arizona and we are 
making plans for our next trip. Because we enjoy sharing our 
adventures, we’ll continue telling you about the great destination 
shops we visit—so be sure to watch for our articles in future 
issues of the paper. 

Gilbert, continued from page 14...
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 St. Vincent de Paul
  F U R N I S H I N G S
OZZIE’S

Fashionable Philanthropy
3927 E. Indian School Rd. Phoenix, AZ 85018
             602.955.1460  • Fax 602.955.1492

 A unique boutique-style shopping experience.

Savvy and Thrifty: Great Gifts 
For Valentine’s Day and Beyond

by Mary Dessoie
With Valentine’s Day just around the corner, now is the time to 

start thinking about your gift-giving needs. Instead of patronizing 
the crowded malls and box stores and paying top dollar for quite 
ordinary mass-produced trinkets and home accessories, why not 
be remembered this year for your spectacular, unique and antique 
Valentine’s Day gifts?

My area of interest is antique china. In that niche you will fi nd 
everything you need to fi t all taste levels on your gift list. You are 
holding the best resource for your antiquing jaunts in your hands. 
You can make your shopping easy and a delight by patronizing the 
advertisers who appear in this paper. Please make a point to attend 
auctions, shows, estate sales, visit your local antique malls and 
shops and say “hello” to your neighbors. Have fun getting out and 
about while crossing off the names on your gift list.

One of the best buys is a partial lot of china. These incomplete 
sets usually can be found for great prices. Don’t overlook pieces 
that are dusty or have small imperfections. They can be spruced up!

Everyone loves vintage teacups. Why not purchase several? 
Teacup sets are items of enduring beauty that will get you through 
your Valentine’s gift list and on to birthdays, get well or hostess 
gifts. Fill the cup with an assortment of individually packaged tea 
bags. Place the cup and saucer on a large square of tulle. Bring the 
tulle up around the cup and saucer and wrap with a long colorful 
piece of fabric ribbon. What a welcome gift!

Try the same with butter pats! Place one large wrapped 
chocolate on a pat and surround it with tulle and a beautiful ribbon. 
Don’t forget to set one of these delightful treasures at each guest’s 
place setting at your next luncheon or dinner party and enjoy 
your guests’ complimentary remarks. Butter pats are also great 
votive candleholders. Buy several votive candles to accompany 
your bounty of antique butter pats. Voila! You now have several 
inexpensive but delightful gifts for your special girlfriends, not only 
for February 14 but also throughout the year ahead. 

Bouillon cups always remind me of my transatlantic crossings 
on the QE2 and the mandatory “elevenses.” It is so rare to see 
these vestiges of gracious 19th Century living. Bouillon cups are 
charming gifts. Place tiny color foil-wrapped bouillon cubes in 
the cup. Use gift wrap with a nautical theme and surround your 
pretty package with tulle. Use an extra long fl owing fabric ribbon 
festooned with lighthouses.

For the mustachioed man in your life, a mustache cup is a must! 
These relics of Victoriana will be treasured for years ahead. Antique 
shaving mugs are another terrifi c present. Pack up a gift bag of 
shaving creams and lotions and you will be able to present a gift that 
you are proud of and one that won’t cost you a bundle! Add a brush 
to the mug and you will surely please the special man in your life.

A day of snooping around antique shops and bidding at 
auctions should provide you with the opportunity to pick up several 

Continued on next page...
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inexpensive soap dishes. Make a side trip to your local discount 
store for a variety of decorative soaps. Pack a bar of soap with each 
dish and wrap the ensemble in vintage hankies tied up with big red 
ribbon.

The possibilities for great gifts are endless when you go 
antiquing. Add your own touches to create truly memorable gifts. 
Why not bake up a storm and artfully arrange the heart-shaped 
goodies on a 19th Century Haviland dessert plate? Surely someone 
on your gift list would love a matching sugar and creamer. Do you 
have a dog-lover on your gift list? Fido certainly would appreciate 
some doggy treats presented on a 19th Century Staffordshire bone 
dish!

Always remember, it is the thought that counts. Gifts of antique 
china are packed with memories, and by adding your own special 
touches, you will relay the message that your gifts have been 
packaged with careful thought and love.

Mary Dessoie covers a variety of topics in the fi eld of antiques 
and collectibles. She founded the Butter Pat Patter Association for 
beginner and advanced collectors of exquisite china butter pats 
from the Victorian through Edwardian eras and 19th Century to 
current-day transportation and restaurant ware pats. Butter pats 
are miniature plates that were introduced during the mid-1800s for 
individual servings of butter.

A subscription to The Patter newsletter costs $22 and includes 
a mint-condition Royal Doulton butter pat and 10 issues. Sample 
copies are available by sending $4 and a LSSAE (70 cents) to: 
Mary Dessoie, 7950 E. Keats Avenue, No. 178, Mesa, AZ 85209-
5025. Those who would like to start their subscriptions immediately 
and receive their Royal Doulton pat by return mail should send a 
$22 check or money order payable to Mary Dessoie. Mention this 
article and you will receive an extra butter pat. Please mention this 
special double china premium offer when you write!

Savvy and Thrifty, continued from page 22
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Elvis Presley: The King
by Jeff Figler 

Is Elvis still alive? Enough people think that they have 
sighted Elvis to make others stop and wonder if The King 
really still might be alive. After all, Jerry Glanville, the former 
National Football League head coach of the Atlanta Falcons and 
the Houston Oilers, left tickets for Elvis for games he coached. 
In addition, couples will trek to Las Vegas’ The Elvis Wedding 
Chapel, among others, to get married by none other than Elvis 
himself!

Whether you believe that Elvis is still among the living or 
that he died that fateful day of August 16, 1977, is a personal 
decision. However, the undeniable fact remains that Elvis’ 
memories are very much alive among billions of people across 
the world—and very defi nitely alive among collectors of Elvis’ 
memorabilia. 

You don’t need to have gone to an Elvis concert or even 
have been alive, for that matter, when he was a performer, to 
realize the impact of his music. There is a reason why Elvis was 
selected by The Atlantic magazine as one of the top hundred 
most infl uential Americans of the 20th century. 

As we know, Elvis was instrumental in bridging the generation 
gap, although that was not the feeling in the beginning. The 
“Elvis the Pelvis” nickname, usually used derogatorily, and the 
banning of his appearing on the small screen from the waist 
down, did eventually give way to the general acceptance of 
Elvis as a musical innovator, a respected movie actor and a very 
generous and giving person. 

As an example of Elvis’ generosity, in 1961, he gave a benefi t 
concert in Hawaii that raised $65,000 toward the building of the 
USS Arizona Memorial at Pearl Harbor. Adjusted for infl ation, 
in today’s dollars, the fi gure is about $7 million. With his help, 
the memorial opened a year later. In 1970, the United States 
Junior Chamber of Commerce, or Jaycees, named him as one of 
the ten outstanding young men in the United States.

Elvis Presley’s popularity has been evident to the United 
States government as well. Besides Elvis’ well-documented 
meeting with President Nixon on December 21, 1970, the U.S. 
Postal Service announced in 1992 that Elvis’ image would be 
used for a commemorative postage stamp. In an unprecedented 
move, the Postal Service let the American public decide 
whether to use the image of Elvis as a young rocker or one of 
him starring in a special Hawaiian performance. The image 
of the young rocker won out and the Elvis stamp is the most 
widely publicized stamp issue in history and the top selling 
commemorative postage of all time. More than 500 million 
Elvis stamps have been printed—more than three times the print 
run for any other commemorative stamp.

Collectors are often quick to point out that because such 
a huge number of Elvis stamps were issued, the value of an 
individual stamp is minimal. However, the stamp issued in 1993 
does serve as a good memory of Elvis.

Some Elvis collectibles are extremely valuable, and are in 
demand by collectors. In fact, any Elvis collectible would be a 
treasure in any pop culture collection. The most expensive piece 
of Elvis memorabilia, Elvis’ peacock jumpsuit performance 
costume, recently sold for $300,000. Previous to the selling of 
this jumpsuit, the record for an Elvis collectible was $295,000 
for one of his classic cars. An Elvis jeweled cape was auctioned 
for $105,250 a few years ago. One of his leather jackets went for 

Continued on page 30...
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11649 N. Cave Creek Rd. 
Phoenix, AZ

The shops on Cave Creek are the 
Premiere Phoenix location to find 

unique, vintage, antique 
and repurposed items.

Stop in and see for yourself!
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$37,000 and his personal script for the fi lm “Love Me Tender” 
sold for $5,400.

The value of his items keeps on increasing. Elvis’ 
memorabilia, if you can even fi nd them, trade for record prices. 
Keep in mind that you don’t have to go for the most expensive 
pieces. Collectors should stay within their fi nancial limits. Yes, 
it is nice to own an Elvis cape or his personal movie script, but 
even owning a movie poster or record album of the King is a 
collectible that the average collector can afford, and be very 
comfortable with. Of course, if the movie poster or album is 
signed, its value is increased.

An Elvis Presley-signed baseball is very tough to fi nd and is 
worth several thousand dollars. Most of the baseballs that Elvis 
signed were inscribed to a particular person, which typically 
decreases the value a bit. As with any piece of memorabilia, 
particularly if it is signed, a collector should try to fi nd out the 
origin and source of the item. Keep in mind that the condition of 
any item will help dictate its value.

Adore him or not, Elvis’ music numbers are astonishing. 
Industry experts estimate that he has sold more than one billion 
record units worldwide, more than anyone in history. He has 
had 149 songs on the Billboards’ Hot 100 Pop Chart, of which 
18 went to number one. Of course, he also had country western, 
rhythm & blues, and gospel records as well. Elvis also starred in 
31 feature fi lms and two concert documentary fi lms.

In October 2005, Variety magazine inducted him in their 
top ten entertainment icons of the twentieth century along with 
the Beatles, Marilyn Monroe, Lucille Ball, Marlon Brando, 
Humphrey Bogart, Louis Armstrong, Charlie Chaplin, James 
Dean and Mickey Mouse. 

There is no better time than now to collect Elvis memorabilia. 
He has been widely recognized as one of the greatest entertainers 
of all time among several generations and his popularity 
continues to grow.

Whether it is an Elvis signed photo worth a couple of 
thousand dollars, a jump suit valued at several hundred thousand 
dollars, or merely an old 45 record, an album, or even one of his 
500 million commemorative stamps, try to collect The King’s 
items. Even though most people think that Elvis died some 37 
years ago, at the age of 42, his memory is as vivid as ever, and 
his collectibles are more popular than ever.

By the way, if you happen to see Elvis, can you ask him for 
his phone number and email address for me? I have some items 
I would like for him to autograph.

Jeff Figler has authored more than 400 published articles about 
collecting. He is one of the world’s leading experts on collectibles 
and is a former sports columnist for the St. Louis Post-Dispatch/
STL Today and the San Diego Union Tribune. Jeff’s most recent 
book is Collecting for Beginners. You can learn more about Jeff 
by visiting his website: www.collectingwithjeff.com. He can also 
be reached via email at JFigler@JeffFigler.com.

Presley, continued from page 27
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A Sampling of Time
by Kristine Berg Doss

Samplers offer a glimpse into history and the everyday life of 
early needleworkers. The oldest surviving samplers are dated back 
to the 15th and 16th centuries. When the needlewoman saw a new 
stitching pattern, she would quickly sew a small sample of it onto a 
small, narrow piece of cloth which became her ‘sampler.’ They were 
about 6-9 inches wide and were called band samplers. When unrolled 
they revealed an assortment of drawnwork, cutwork, needlework 
and embroidery. They were used as a reference or guide for future 
projects. Another early form of samplers are called spot samplers. 
They consisted of little vignettes of fl owers, butterfl ies, birds, or 
other decorative stitches. 

The most common samplers found today are ones that were 
created by young schoolgirls. They consist of cross-stitched 
alphabets, numbers, poetry or biblical verses, and little fi gures, 
fl owers and animals. These samplers were a way to teach young girls 
the basics of needleworking, and also their alphabet and numbers. 
The top half of the sampler was usually devoted to the alphabet, 
while the bottom was a picture, motto, poem, or biblical verse. 

Great care should be taken to protect samplers from fading 
and deterioration. Framing samplers without allowing proper air 
circulation will cause them to rot. Also, be careful as to not display 
them in direct sunlight as this will cause them to fade. 

Today, samplers are highly collectible and are proudly displayed 
in the primitive/colonial home. For those of you who are not lucky 
enough to own an antique sampler, reproduction ones are widely 
available and look very authentic, right down to the colors and 
imperfect stitching patterns. 

Kristine Berg Doss is the owner, editor and publisher 
of A Primitive Place & Country Journal magazine. A 
Primitive Place is the fastest growing primitive, colonial 
and country magazine on the market today. For more 
info, visit www.aprimitiveplace.org or email info@
aprimitiveplace.org. 
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32nd Annual
Antique Show & Sale

To Be Hosted by PABCC 
in February

The Phoenix Antiques, Bottles and Collectibles Club 
(PABCC) will be holding its 32nd Annual Antique Show and 
Sale on Friday and Saturday, February 27 and 28, at North 
Phoenix Baptist Church, 5757 N. Central Ave., Phoenix. 

This is a unique Antique Show and Sale featuring both 
professional antique dealers as well as club members who enjoy 
the collecting hobby but are not actual dealers. You do not want 
to miss this event, especially if you are hunting for unusual or 
hard-to-fi nd items to fi ll that hole in your collection. Even if no 
one has what you are looking for at the show, a vendor might be 
able to direct you to someone who does. 

You can expect to fi nd a variety of items such as Blakely, 
antique bottles (soda, dairy, pharmacy and more), Arizona 
collectibles, Depression glass, railroad items, breweriana, 
linens, advertising items, mining, dolls, toys, newspapers, 
postcards and a whole lot more. Table space is still available so 
if you are interested, please email BettChem@cox.net for dealer 
information. 

Early Bird admission to the 2015 Antique Show from 2 to 
4 p.m. on Friday is $10.00. General admission from 4 to 7 p.m. 
on Friday and from 8:30 a.m. to 3:30 p.m. on Saturday is $3.00. 
There is a $1 off General Admission coupon in the show ad in 
this issue.

The purpose of The Phoenix Antiques, Bottles and 
Collectibles Club is to promote the study, collecting, display and 
preservation of antiques and collectibles of all kinds; to ensure 
that these treasures will continue to be available for future 
generations to enjoy. 

Meetings are held on the fi rst Wednesday of the month 
from September to June at 7:00 p.m. at the Heritage Heights 
Clubhouse, 3030 E. Mission Lane, Phoenix (32nd Street south 
of the 51). Short business meetings are followed by programs on 
various collecting topics. Guests are always welcome so please 
feel free to stop by and see what PABCC is all about. 

For more information, visit www.phoenixantiquesclub.org. 

‘
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TUCSON
Jewelry, Furniture,

Sterling, Antique Dolls & Toys
Quilts, Linens, Hummels
Dinner Sets, Art Deco,
Doll house furniture,

Depression Glass, Fenton,
Llardos, Books, Advertising,
Movie props, Coke, Lamps 

& Man Stuff

4932 & 4940 E. Speedway • Tucson, AZ 
520-881-8181 • 520-323-0018

Browsers Welcome • Mon-Sat 10-5:30
www.christinesantiquestucson.com

Christine’s & Elegant Junque Shop

Dealing With The Dealers

Now dealers can promote their  booths or the shows they 
participate in for $20.00 per month ($40 for each bi-monthly 
publication of The Antique Register) Don’t depend on general 
shop ads to direct shoppers to your wares. You are in business 
for yourself. How else can you so effectively and affordably 

reach 30,000 interested potential customers? 

A Deal For Dealers  A Deal For Dealers  

BUYING!
OLD Bottles 

Postcards, Old Documents & 
Photographs

Contact: 
Sam Michael 480-962-6523

PearceMerc@aol.com
Visit my Sales Booth at 

Antique Trove 
(Dealer #140) 

Scottsdale Rd & McDowell 
Scottsdale AZ 85257

Call 602-942-8950       
Next deadline is February 1, 2015
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Requiem for a Camera
by Kerri Habben 

I fi nd myself contemplating a requiem for a camera.
It is not for my camera. It is for my dad’s camera, which 

he last touched in January 2001, two months before he passed 
away.

He used this camera for two years before then and I have 
taken photographs with it for the last thirteen years. Yet every 
time I have picked it up, it has remained delightfully his. Every 
time I tucked the lens securely in my hand as I leaned for a better 
angle, the lessons he taught me washed over me.

Like many bits of technology these days, it was probably 
outdated and longer ago than I’d like to admit. But that didn’t 
matter to me. It shot fi lm and I still had to look through the 
viewfi nder to line up the photograph I wanted. I had to wait 
to see the results; thus I was more fulfi lled when the fi lm was 
developed.

When I raised the camera to my eye, momentarily I could be 
anywhere we’d traveled together over the years. From a national 
park overlook to a trail we hiked to a city skyline to our own 
backyard, memories surrounded me.

He had another camera for many years, one where he set 
the speed and the aperture. Together with that camera, we went 
on cross-country journeys to visit our family in California. 
Sometimes we detoured just a bit and journeyed there via the 
Canadian Rockies. My dad was born in Canada and loved both 
the country of his birth and also the United States, where he 
came with his family as a young boy.

Mom and I bought this new camera for him. Mainly it 
traveled to the Great Lakes and southwestern Ontario, when 
Dad was alive and after. It was the camera with which I built 
up a portfolio from elements of architecture to fl oral portraits to 
landscapes and water scenes. I’ve also used a digital camera for 
advertising work, but for the main body of my work, I preferred 
fi lm.

I was sitting at the kitchen table changing the battery to 
the camera when the cover to the compartment broke apart. 
Suddenly there were two pieces of metal and one of plastic 
splayed across the placemat.  

A couple of afternoons later found me at the camera shop. 
I explained my dilemma to the repairman, whom I recognized 
from visits over the years. When I mentioned my dad’s previous 
camera, he cited the model to me from memory.

He kindly searched both the back of the shop and the Internet 
for a replacement part. Finally he leveled a solemn gaze at me.

I smiled ruefully at him. “Could you perhaps retrieve the 
fi lm from it for me,” I asked.

He disappeared into the back of the shop, returned some 
minutes later and wordlessly handed me the camera and the 
exposed roll of fi lm. Then with a quick nod, he turned to help 
another customer.

He turned away to give me a dignifi ed space as I held my 
dad’s dead camera. In so doing, he paid homage to the memory 
of the man it had belonged to. He didn’t charge for his time 
and effort, reminding me that it is the seemingly small acts of 
kindness that keep the world spinning properly on its axis.

Perhaps therein lies the requiem—within that moment and 
within all of the photographs of the heart that never required a 
camera at all.      

Kerri Habben is a writer, photographer and historian living 
in Raleigh, NC. An avid crocheter and knitter, she learned these 
skills from her grandmother and mother. Kerri donates many of 
her yarn creations to those in need. A published writer for nearly 
twenty years, Kerri is currently gathering a decade of essays 
into a book. She can be reached at elhserenade@earthlink.net
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The two Arizona Brass Armadillo Malls are taking 
advantage of the great weather this time of year and expanding 
their malls out to the parking lot. Continuing until May, the 
malls will hold Parking Lot sales where customers are able to 
shop to their heart’s content both inside and outside the stores 
as the dealers move some of their merchandise outdoors. 
Customers are also encouraged to rent space in the parking lot 
giving them an opportunity to sell antique and collectible items 
on an occasional basis.

With a party-like atmosphere, The Brass Armadillo fi res up 
the grill and offers a menu that includes barbequed hamburgers, 
hot dogs and brats. Dealers are on hand to answer questions and 
help shoppers fi nd the best deals. Special pricing and discounts 
are often announced throughout the day. Games and contests 
make it a family-friendly event. Whether you come for the 
merchandise, the food or the friendly atmosphere, you will want 
to mark your calendar for the next Brass Armadillo Parking 
Lot Sale.

Phoenix North Brass Armadillo has Parking Lot sales 
scheduled for January 10th and 24th and February 14th and 
28th. The Brass Armadillo West Mall will hold their parking 
lot sale on Jan 17th with future dates coming in February. The 
events start at 8 a.m. and continue into early afternoon. For more 
information on future dates, contact each mall, visit the website 
www.brassarmadillo.com or check their Facebook pages.

The Brass Armadillo Antique Malls are a unique chain 
of antique malls showcasing antique, collectible, vintage and 

repurposed merchandise from more than 3,500 antique dealers 
with locations in Arizona, Colorado, Nebraska, Iowa and 
Missouri. Each mall is conveniently located near a major interstate 
for easy access.

“All of our malls 
have shoppers’ hours, 
open 9 a.m. to 9 p.m. 
seven days a week. 
The Brass Armadillo 
distinguishes itself by 
offering shoppers all 
the conveniences you 
would expect at any 
other retail store – 
payment with personal 
checks as well as major 
credit cards, layaway, 
computerized receipts 
and professional 
service. For dealers, 
the Brass Armadillo is 
the perfect way to expand an existing business or to get started. 
We take care of the administrative tasks so dealers can do what 
they do best…procure merchandise.” Jess Munoz, General 
Manager of the Phoenix North Mall.

Each mall has its own unique family atmosphere as the local 

AZ Brass Armadillo Malls
Holding Fun Parking Lot Sales

Continued on page 51...
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Tucson’s Guide
 To Great Antiquing & Collecting

* Open Sundays
 Maps Not To Scale

Please refer to the ads in this issue for current shop hours
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WHATZ IT WORTH? 
Appraisal Events

Being Held on 
February 14 & 15 in Tucson

Is it trash or treasure . . . junk or jewelry? Join in the fun 
and ask a celebrity appraiser at the fourth annual WHATZ IT 
WORTH? antiques appraisal events. Find out if that yard sale 
item is valuable or learn more about the history of a family 
heirloom. Last year, a guest who was wearing spurs once owned 
by Davy Crockett found out they were worth $2,000. Another 
guest brought in a painting she got from a free box at a yard sale 
and found she had a treasure worth $350. 

On Saturday, February 14, and Sunday, February 15, 
Assistance League® of Tucson will be holding two fundraisers 
that will benefi t Operation School Bell® and other Assistance 
League philanthropic programs. 

On February 15, WHATZ IT WORTH? is being held at 
the DoubleTree Hotel, 445 South Alvernon Way, Tucson, from 
9 a.m. to 4 p.m. Guests can bring their family heirlooms, thrift 
shop treasures or yard sale fi nds to be appraised by nationally 
known appraisers, including: James Callahan, Linda Dyer, 
Colleene Fesko, Virginia Salem, James Supp, Stuart Whitehurst 
and Sara Wishart. Advance tickets are $35 and Event Day tickets 
are $40. Each timed ticket admits one person and one item for a 
verbal appraisal. 

On February 14, Dine with the Appraisers will be held at 5:30 
p.m. at the Tucson Country Club. Spend an evening with your 
favorite appraisers and enjoy a fabulous meal and interesting 
conversation. Tickets are $150 per person and include a verbal 
appraisal for one item. Reservations are required and seating is 
limited.  

Assistance League of Tucson® is an all-volunteer 
organization comprised of over 400 members who donate more 
than 45,000 hours annually to their philanthropic programs 
serving the community. They do not have a paid staff and are 
a non-political, non-sectarian 501(c)(3) tax-exempt non-profi t 
corporation. 80% of what they raise goes back into the Tucson 
Community. 

The League’s mission is: Volunteers working in the Tucson 
community to help those in need. Programs include Operation 
School Bell®, Starting Over Supplies, and Assault Survivor 
Kits®. Operation School Bell has dressed more than 50,000 
children in brand new clothing since 1994. 

Auxiliary organizations include Assisteens® and Professional 
Association of Women’s Services (P.A.W.S.). Assisteens’ main 
philanthropic program is Assisteens Helping Tucson Teens. The 
focus of the program is to strengthen middle school art, music 
and physical education programs through donations of new 
materials. P.A.W.S. provides volunteer opportunities to women 
in the workforce. This auxiliary, whose mission is to enrich the 
spirit of a child, focuses on helping children in crisis. 

For more information on the WHATZ IT WORTH? events 
and appraisers or to buy tickets, visit www.whatzitworth.org or 
call 520-345-0717. To learn more about the Assistance League 
of Tucson, go to http://assistanceleaguetucson.org/ or call 520-
326-8452.
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Oh, how times have changed. Particularly when it comes to 
smoking. Before the 1960s, when the real hazards of tobacco 
were identifi ed and a determined national campaign to reduce 
the dangerous habit began, smoking was an integral part of the 
fabric of American social life.

For centuries, smoking was de rigueur; it represented status, 
a place in society. It is no surprise then that countless accessories 
arose around the customs of smoking—which leads to today’s 

topic.
Combine this 

once nearly universal 
addiction with a favorite 
American family 
pastime and, voilà, you 
have the innovative 
“Smokerette” radio. 

1941. World War 
II had raged for two 
years. Television was 
several years from 
entering the American 
home. Radio still 
dominated household 
entertainment. Families 
gathered nightly around 

their magic portal to the world to follow the latest news of the 
War and to listen to escapist entertainment like the comedy of 
Burns and Allen and Bob Hope, the mysterious Whistler and the 
Green Hornet along with shows like Dragnet and Big Bands like 
Glen Miller.

It offered an idyllic portrait of a radio-listening family—kids 
curled up on the living room fl oor, mom reclining on the sofa 
fashionably smoking a cigarette, and dad in his easy chair—
puffs of smoke lazily wafting out of his favorite pipe. 

Why not add to this perfect picture by combining a stylish 
radio with the accoutrements of smoking? That’s exactly what 
manufacturer Porto Products, Inc., of Chicago had in mind 
when they hired Barnes & Reinecke, a noted Chicago industrial 
design fi rm, to develop just such a product.

By the time it was invited to design this novel product, 
Barnes & Reinecke had worked on the Chicago Century of 
Progress (1933-1934), introduced a pioneering new design for 
the Toastmaster toaster and provided a new, patented design 
for the Hamilton Beach soda fountain counter-top Drinkmaster 
malt mixer. 

Building on a standard fi ve-tube Stewart Warner AM radio 
chassis, Barnes & Reinecke concentrated on creating a novel 
simulated mahogany plastic-cased new appliance. Not much is 
known about the Porto-Products Company established in 1935, 
except it produced a number of stylish cabinets for Stewart 
Warner radios. The Smokerette was undoubtedly its most 
innovative to date. 

A 1941 magazine ad heralded the introduction of the new 
product. “It’s a triumph of ingenuity…a thrilling new idea. A 
smoker and radio joined in a single, superbly designed cabinet 
of gleaming, jet mahogany plastic. Keep your cigarettes, cigars 
and tobacco in the deep spacious, plastic-lidded humidors…
your pipes in the ample rack…for ashes, there’s the huge jumbo 
tray directly above the radio.”

At $49.95 (about $791 in today’s dollars), the “Smokesational, 

Radiolutionary” (“it takes new words to describe the amazing,” 
they said) new Smokerette-Radio SR-600 was assuredly a 
luxury item beyond the reach of many Americans. 

Porto-Products was so proud of its creation that in the 
owner’s booklet it proclaimed: “This modern radio and smoking 
combination was expressly designed for your convenience and 
enjoyment. It is capable of brilliantly reproducing the fi nest 
radio entertainment and provides a unique means of increasing 
your pleasure. The utility of this compact unit will add a touch 
of warmth and friendliness to the home.”

Porto-Products wanted buyers to know the Smokerette was a 
beautiful, versatile addition “Equally at home in your den, living 
room or offi ce.”

The Smokerette radio was apparently enough of a success 
that Porto-Products followed 
the smoker’s-themed hit 
with another—the “Porto 
Baradio,” encompassing all 
of the necessities of a bar 
with the entertainment value 
of a radio. 

The Smokerette-Radio 
enjoyed popularity for 
about a decade. By the early 
1950s, it had disappeared 
from the marketplace.

Seldom found today, the 
“Smokerette,” manufactured 
in both mahogany and 
the more scarce ivory 
cabinets, is refl ective of 
a more innocent time in 
American history—when 
it was acceptable to build 
a radio monument to the 
extravagances of smoking.

With many detachable 
parts, condition today is 
very important. A like-
new unit with all of its 
original accessories, the 
“Smokerette” has sold for as 
much as $365.

HINT: Properly adjusted 
and maintained, old radios 
still sound wonderful and 
provide attractive decor. 

A GOOD BOOK: The 
Radio Collector’s Directory 
and Price Guide, 1921-
1965 by Robert E. Grinder 
(Sonoran Publishing 1995 
out-of-print) 

Nearly an antique 
himself, Jay Mark is a 42-
year antiques business 
veteran who owns Those 
Were The Days! now an online bookstore. He also teaches, 
lectures frequently and writes regularly about antiques and 
history. Reach him at jaymark@twtdbooks.com. ©2015

Those Were The Days!

Smokerette Radio
by Jay Mark

The novel Smokerette-Radio 
was introduced with great fanfare 
by its maker, Porto-Products, Inc. 
This 1941 magazine ad is one of the 
earliest.

Introduced in 1941 by Porto-Products, 
Inc., the Smokerette-Radio placed a high-
quality radio in a cabinet that appealed 
to smokers – 4-pipe rack, two humidors, 
cigarette compartment and large ashtray.          
Photo: Jay Mark
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UNIQUE AND FABULOUS FINDS 
ALL UNDER ONE ROOF

We buy Gold & Silver

Stop, Come In,

Be Amazed!

200 SPECIALTY DEALERS

www.coppercountryantiques.com
Mall Hours: Monday-Saturday 10am to 6pm • Sunday 11am-5pm

• Antique Furniture • Collectibles 
• Military Memorabilia • Rare Books - Framed Art 

•Collections from Mexico

Antiques, Unique Items, Quality
Are Available at Affordable Prices 

 At Tom’s Fine Furniture & 
Collectables

by Nancy Williams 
If you are looking for quality home furnishings at affordable 

prices, antiques, collectables or unusual items with local history, 
then Tom’s Fine Furniture & Collectables in Tucson is where 
you want to go. Located at 5454 E. Pima Street, Tom’s is in a 
mid-century style building in the London Town shopping center.

Owner Tom Ward says, “The bulk of our inventory includes 
good quality pre-owned furnishings, antiques, china/crystal/
silver—everything for the home. We sell new lampshades and 
a lot of antique and quality pre-owned lamps and chandeliers. 
Lamps have been 
my passion from 
childhood.” 

The former 
art major at 
the University 
of Arizona 
adds, “I have 
a love/passion 
for design 
and furniture 
of all kinds. 
I appreciate the craftsmanship and creativity of things and 
strive to obtain unusual quality merchandise for my shop and 
customers.” 

Be sure to allow plenty of time to see everything when you 
visit Tom’s superstore because you never know what you’ll fi nd. 
There are clocks, china, crystal, lots of lamps, small collectables, 
true antiques, mid-century, primitives, old farm tools, radios, 
stereos, rugs, artwork, Native American items, dolls, Asian and 
Middle Eastern items and, of course, furniture. There are even 
two Herter Brothers pieces from the Mark Hopkins house pre-
1906 earthquake. It’s an overwhelming collection—a trip down 
memory lane!

Many of Tom’s customers—who come from across the U.S. 
and abroad—have been shopping there for years and recognize 
that much of the older furniture is better quality than new. They 
appreciate the many vintage items in the store that were created 
by the best designers of their day—plus they know that recycling 
is better for our planet. Local customers even bring their out of 
town guests to see Tom’s because of the “wow” of it. Designers 
also come in seeking out the unusual for their clients.

Tom started his business in 1981 after having worked in 
his 20s for two of the oldest antique businesses in Tucson—
Christine Olsen of Christine’s and Kay Mallek, a local artist and 
dealer. He was Kay’s buyer for several years before opening 
his own shop. He describes her as one of the most colorful 
people he ever met and someone who was unselfi sh with her 
knowledge and support. Tom is grateful to Dorothy Thomas, 
owner of Furniture Home, who was a great advisor with good 
insight.

The fi rst location for the new store was at 1208 N. Alvernon 
Way, but the business soon outgrew the 2000 sq. ft. Tom then 
bought a building—the former Tia Elena restaurant site—at 
3402 E. Grant Road, which he still uses as a warehouse. He says 
it’s rumored to be haunted, but he likes to think it’s “enchanted” 
instead. The large sculpture in front was a fountain and the 

Continued on page 48...
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largest piece created by Jesus Coral, a local artist. Tom plans 
to reopen this shop eventually to sell lampshades, mirrors and 
more specialty items. Tom’s has been in its current location for 
the past 15 years.

Are you downsizing or changing your decor? Tom’s buys 
quality used 
furniture and 
collectables in 
good condition. 
The store’s 
buyers are there 
every Tuesday 
from 10 a.m. to 
6 p.m. and you 
can bring photos 
of the items you 
want to sell to 
the store and 
talk with them 
directly. Or you 

can send photos of the items along with a short description and 
your contact information to tomsfurniture@comcast.net, and 
put “For Sale” in the subject line, and the buyers will let you 
know if they are interested in purchasing your items.

Tom says about his business, “Since 1981, Tom’s has been 
the go-to place for great home furnishings at a savings. We 
invite you to come explore our store and bring a friend!”

Tom’s is located at the SW corner of Pima and Craycroft. For 
more information, call 520-795-5210, email: tomsfurniture@
comcast.net or follow Tom’s Fine Furniture & Collectables 
on Facebook.

Tom’s , continued from page 46...
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mall dealers spend hours each week working their spaces and 
meeting with other dealers and shoppers. Their seating areas are 
great for making a new friend or catching up with old ones or 
to take a few minutes to rest 
while shopping.

The Phoenix North Mall 
is located off the I-17 freeway 
and Cactus Road and is 
home to over 500 dealers. In 
Goodyear, the Phoenix West 
Mall is the newest location, 
opening in March 2012, and 
has over 600 dealers. It is 
located in a shopping center 
on the corner of Dysart and 
McDowell with Dan Briddle 
as the General Manager. 
Between the two malls there 
is over 55,000 square feet of 
antique and collectibles shopping where you will fi nd millions 
of one-of-a-kind treasures. 

Phoenix North Mall is located at 12419 N. 28th Drive in 
Phoenix and the West Mall is located at 13277 W. McDowell 
Road in Goodyear.

Brass Armadillo, continued from page 41...
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24 Years in the Antique Business

Open Mon-Sat 10-5 • Sunday by chance

2600 square feet of Wonderful Shopping

150 W. Mesquite, Globe • 928-425-2220

For that unique or unusual antique 

Sales Storewide!The Shopping Season!

NOW IN CIRCULATION AT 
ALL ADVERTISING SHOPS

Deadline for 
February-March Issue   

is January 2nd
602-942-8950 or 888-942-8950

Call to speak with a representative 
today to make sure your shop or 

event gets included in our
Quilting, Sewing & Needlework Issue!

Read The Country Register on-line at
www.countryregister.com/AZ

Now in our 
26th year 

of 
publishing

The Country 
Register!
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800 E. Hwy. 260, Payson, AZ 85541
(928) 474-3962  

Hours: M, W-Sun 10-6 • Tuesday by Appt

grannysatticantiques@gmail.com

Enjoy a day of Antiquing in 
Payson, Arizona . . .Explore

Granny’s Attic
Over 7,000 Sq. Ft. of Quality Antiques

Collectibles  • Furniture • Jewelry  • Gifts • Home Decor & Garden
“Best of the Rim Country”  14 years

Check out our new website!
www.grannysatticantiques.com

Come visit our Outback for outdoor decor, 
furniture and much, much more. 
Also looking for quality dealers.

Come meet the new owner
& receive your gift with this ad!

1.

2.

3.

4.

5.

PINE

Hardscrabble Rd.

6

4

3

1

Pine 13 Miles

Longhorn Rd Highway 260

Forest Dr.

Frontier St.

W. Main St PAYSON

5

BEELINE HWY 87

2

6.

Butter Pat Club Offers 
Double Premiums

For a limited time, the Butter Pat Patter Association, 
America’s only club for connoisseurs of butter pats, is offering 
two china premiums to new members. With payment of a $22 
membership fee, new members will receive 10 issues of The 
Patter newsletter and two butter pats!

Butter pats are miniature plates that were introduced during 
the mid-1800s for individual servings of butter. The Butter Pat 
Patter Association was founded for beginner and advanced 
collectors. 

For additional information about the club and its members, 
in addition to sample copies of The Patter newsletter, please 
send a stamped (70 cents) self-addressed long envelope with $4 
to: Mary Dessoie, 7950 E. Keats Avenue, No. 178, Mesa, AZ 
85209-5025. Those who would like to start their subscriptions 
immediately and receive their two china butter pats by return 
mail should send a check for $22, payable to Mary Dessoie, and 
mention this special double premium offer.
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• Merchandise Mart Antique Mall
205 N. Cortez • 928-776-1728
N. AZ’s largest antique mall, over 15,000 sq. ft. Est. 1986. 
Antiques, collectibles, furniture, and a whole lot more. Buy & Consign. 
Daily 10-5. Sun 11-4. 
www.prescottantiquestores.com.

1125 W Gurley St • 928-776-0035
Fine American and European objects representing many styles. 
Glass, pottery, porcelain, furniture, mirrors, bookends, lamps, 
kitchen, Common to rare. Circa 1840-1970
Open Friday-Monday 10:30-5:30 
by appointment on Thursday

• Cross Creek Antiques

• Mid-Century-Madness
140 1/2 N. Cortez • 928-778-0481
Mid-Century Madness offers quality vintage mid century 
furniture & other unique pieces from that era.

• Avalon Antiques
140 N. Cortez • 928-778-0481
Unique & fun antiques and collectibles. Great prices. Very 
eclectic. Worth the walk across the street.

• Antiques Off The Square
145 N. Cortez • 928-778-1040
Quality antiques of all kinds. Furniture-advertising-glass-
primitives-older collectibles-tools-specializing in antique 
toys (cast iron, pressed steel etc.) 
Always buying. 
Open 7 days a week.

218 N. Granite St. • 928-445-8559
4,000 sq. ft. of fi ne antique furniture, art, glass, pottery and 
lots more! Plus Bayberry’s Antique Dolls has antique bisque, 
composition, 1950’s dolls, bears, doll clothing and accessories. 
Dealers Welcome!
Tues-Fri 11-5, Sat 10-5, Sun 11-4
Monday by chance
www.bayberrysantiquedolls.com

• Granite Creek Antiques &
Bayberry’s Antique Dolls
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This is the second of a three-column series based on two 
premises. First, a collector dies without a will. Second, the 
collector left no plan with a spouse/partner, child or friend on 
how to dispose of his/her collection. This column series will not 
discuss the dilemmas and challenges faced by a collector when 
disposing of a collection while he/she is alive.

The fi rst column in this series explored fi ve premises that 
help explain why collectors die without a dispersal plan. 
This column focuses on three basic truths about the value of 
collections at the time of a collector’s death and a collector’s 
desire to leave a legacy.

How essential is it for the collector’s executor or executors to 
gain insight into the mindset of the collector before disposing of 
a collection(s)? Assuming the desire of the person(s) disposing 
of the collection(s) is to honor the collector, understanding 
how the collector viewed the collection is critical to honoring a 
collector’s collecting legacy. Analyzing the collector’s mindset 
also explains why the collector did not sell the collection(s) 
during his/her lifetime.

The fi rst truth is that a collector’s mindset is fi xed by the 
end of his/her fi rst decade as a collector. The collector never 
loses sight of the initial enthusiasm and passion associated 
with assembling a collection’s core. Although the collector 
may collect for over 50 years, the formative nature of the fi rst 

collecting decade becomes the comparison base for subsequent 
purchases.

Likewise, collectors remember what they paid for each 
object. This purchase price establishes an object’s minimum 
worth in collectors’ minds. No matter what happens to the value 
of the object in subsequent decades, collectors are wedded to 
the purchase price as absolute. Collectors cannot conceive of 
objects being worth less than they paid. Over time, the initial 
purchase price often becomes more myth than reality.

While a collector’s passion and enthusiasm continues 
unabated, a time arises when the common, above average and 
hard to fi nd objects have been acquired. The collection also 
contains one-third to one-half of the known upper echelon 
pieces and several of the masterpiece (ultimate) units. The 
collector’s dilemma is simple. It becomes harder and harder to 
fi nd pieces he/she does not have. Those the collector does fi nd 
are expensive.

When this point is reached, the collector no longer tracks the 
secondary resale market, especially in respect to the common, 
above average and hard to fi nd pieces. The collector assumes the 
prices he/she paid remain stable. Further, since the collector has 
no plans to dispose of the collection(s), he/she has no interest 
in the whims of the secondary market. The value of the objects 

Rinker On Collectibles  

What Is Going To Happen To All My Stuff When I Die?
Advice for the Collector’s Executor(s) – Part II

by Harry Rinker 

Continued on page 58...
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becomes emotional and not fi nancial.
The second truth is that collections lose value as a collector 

ages. While not a universal truth, the concept applies to more 
than three-quarters of all collections. The inability to transfer 
interest in a collecting category from one generation to the 
next, the trendiness of the 21st century secondary antiques and 
collectibles market, economic recessions, the competition for 
disposable dollars, a shift in the lifestyle importance of owning 
antiques and collectibles, extended recessions, and fl uctuations 
in global economies are a few of the many reasons that explain 
value loss. Never has the fi nancial value of an object been more 
transitory.

My market research indicated that a collection reaches its 
maximum value when the collector is in his/her mid-50s. The 
value peak is tentative and short lived. A value peak lasting a 
decade or longer is a rarity. The diffi culty is that the mid-50s 
to the early 60s is the time when a collector is putting the 
fi nishing touches on his collection(s). The focus is on acquiring 
the upper echelon and masterpiece (ultimate) units that identify 
a collection as premier. The thought of selling at this point is 
inconceivable.

When collectors are in their mid-50 and early 60s, interest in 
the common, above average and hard to fi nd pieces diminishes. 
These objects comprise between 70 and 80 percent of most 
collections. A heavy burden is placed on the remaining 20 to 
30 percent to sustain the collector’s perceived fi nancial value 
of the collection. Again, any collector who encounters this in 
exploring the sale of a collection(s) will conclude that now is 
not the time to sell.

Collectors have unquestionable faith in the concept that a 
depressed secondary market will inevitably turn around. It 
happened over and over again during the fi rst three quarters of 
the 20th century. It has not happened since. The cyclical market 
concept ceased being reality in the 1980s. It will never return.

The third truth is that 21st century collectors differ 
signifi cantly from 20th century collectors. Simply put, few 
21st century collectors collect the same things as 20th century 
collectors. Further, most 20th century collectors collected for a 
lifetime. They fell in love with one or more collecting categories 
as young adults and never fell out of love with them. Love is 
short and fi ckle for the 21st century collector. Their commitment 
to collecting is fi rm. Their commitment to a specifi c collecting 
category is not.

While a regional focus is showing a surprising comeback in 
terms of collector interest, the 21st century collector is national 
and globally focused. Internet driven, the 21st century collector 
does not establish personal linkages among fellow collectors, as 
did his/her early counterparts. Personal linkages with rival and 
crossover collectors are critical when selling a collection(s).

Although often feigning disinterest in leaving a collecting 
legacy, it always is in the back of the mind of a collector. A 
collection is a living legacy. If doubtful, visit a collector and 
watch his/her facial expression as the collection is shared.

Historically, historic sites, historical societies and museum-
built collections were supported by collector gifts. The late 
1980s economic crisis caused historic site, historical societies 
and museums to re-examine their acquisition policies. These 
organizations discovered they were object rich and cash poor. 
The collecting philosophies of many non-profi t institutions were 
narrowed. Limits were set on what was acceptable to add to a 
collection. Further, these institutions became reluctant to accept 
large collections without a substantial fi nancial gift from the 
donor to help support the collection.

Rinker, contined from page 57...

Continued on page 59...
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Serious collectors, those for whom a tax write-off is not the 
key issue, are resistant to gifting collections to historic sites, 
historical societies and museums. The guiding principle is: if 
the object in a collection had been gifted to a museum in the 
past, the collector would never have been in a position to own 
it. Further, collectors are well aware of how objects are treated 
by some museums. The idea that a collection might wind up in 
storage or partially sold off after donation is a strong deterrent 
to gifting.

The executor(s) of a collector needs to be aware of how the 
collector viewed his/her collection(s). If the collector spoke 
openly about creating a legacy, the executor(s) should take this 
into consideration when creating a disposal plan.

In the past, the most common approach was to arrange 
for a single owner, cataloged auction. The catalog served as a 
printed testimonial to the collector and the collection(s) he/she 
assembled. Unfortunately, the number of auction houses that can 
handle a large collection, especially if it is eclectic, is growing 
smaller and smaller. Rather, auction houses prefer to cherry-
pick a collection(s), auctioning the masterpiece (ultimate) units, 
upper echelon and a select number of hard to fi nd objects. 
Auction house interest in the common, above average, and 
majority of hard to fi nd objects is minimal.

There still are those collectors who live with the delusion that 
their heirs want and will preserve their collection(s). Each year 
the percentage of such individuals decreases. Fearing a “no” 
response from heirs, collectors often never ask the question. 
When collectors do ask their children or heirs if they want a 
collection, the common answer is: “I do not want it. I have no 

Rinker, contined from page 58...
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Blood Rubies Is Latest 
Antiques Mystery

In Josie Prescott Series by 
Jane K. Cleland

Blood Rubies is the ninth book in Jane K. Cleland’s critically 
acclaimed Josie Prescott Antiques Mystery series. Prescott is 
an antiques appraiser turned amateur 
sleuth who once blew the whistle on 
a price-fi xing scandal that rocked the 
high-end antiques auction houses in 
New York City. She then relocated to 
New Hampshire to start a new life, 
founding her own business in the 
coastal town of Rocky Point. 

Cleland’s fi ctional debut, the 
Independent Mystery Booksellers 
Association (IMBA) bestselling 
and multiple award-nominated 
Consigned to Death, introduced her 
resourceful protagonist and was selected by Library Journal as 
a “core title” for librarians looking to build a cozy collection.

In Blood Rubies, the story opens with Josie fi lming scenes 
for a reality TV show that is set to star her friend, the celebrity 
chef Ana Yartsin. The fi rst episode will feature Josie’s appraisal 
of a precious family heirloom—a rare Faberge egg snow globe 

embellished with fi ve ruby 
tulips—along with Ana’s 
planning of desserts for her 
friend Heather’s wedding.

What starts as the thrill 
of a lifetime ends in tragedy 
when Heather’s fi ancé, 
Jason, is found murdered, 
his body sprawled amidst 
the shattered pieces of 
Ana’s Faberge egg snow 
globe. Josie is tasked with 
attempting to piece together 
the remains and soon 
discovers that it’s a phony. 
Working with Police Chief 
Ellis Hunter and the ever-
present reporter Wes Smith, 
Josie uses her knowledge of 
antiques to solve the crime.

Often reviewed as an Antiques Roadshow for mystery fans, 
Cleland’s series marries antiques’ lore seamlessly with fair-play 
mystery puzzles. This book, like all of the books in the series, 
stands alone, but for series readers, it’s fun to see the evolution 
of the familiar stable of characters, especially how the romance 
with Josie’s boyfriend, Ty, is developing, and how she counts on 
her good friend, Hank, the cat, for wisdom and guidance.  

Blood Rubies (St. Martin’s Minotaur) can be purchased from 
your local bookstore or online. For more information, including 
book club discussion questions and a free, fun antiques appraisal 
challenge, “What’s It Worth? You Be the Judge!” visit www.
janecleland.com. 

Win a Free Copy of Blood Rubies
Enter to win your very own copy of Blood Rubies by sending 

an email to antique@barlomedia.com and put Blood Rubies 

in the subject line. Be sure to give us your name, address and 
phone number. 

You can also send a note or postcard to: The Antique Register, 
515 E Carefree Hwy, #1128, Phoenix, AZ 85085. The drawing 
will be held on February 1 and the winner will be announced in 
our March-April issue.
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Antiques &
Collectibles

interest. Get rid of it before you die.” Fortunately, there are 
enough collectors who gladly accept the concept that when they 
die, disposing of their collection(s) is no longer their problem.

The third column in this series focuses on the specifi c steps 
to take when collectors leave no will or instructions on how 
to dispose of their collection(s). In addition to recommending 
courses of action, the column also will identify the vultures who 
are circling in the sky waiting to pick the corpse (collection) 
clean.

Harry L. Rinker welcomes questions from readers about 
collectibles, those mass-produced items from the twentieth 
and twenty-fi rst centuries. Selected letters will be answered in 
this column. Harry cannot provide personal answers. Photos 
and other material submitted cannot be returned. Send your 
questions to: Rinker on Collectibles, 5955 Mill Point Court SE, 
Kentwood, MI  49512. You also can e-mail your questions to 
harrylrinker@aol.com. Only e-mails containing a full name and 
mailing address will be considered.

You can listen and participate in Whatcha Got?, Harry’s 
antiques and collectibles radio call-in show, on Sunday 
mornings between 8 and 10 a.m. eastern time. If you cannot fi nd 
it on a station in your area, Whatcha Got? streams live on the 
Internet at www.gcnlive.com.

Sell, Keep Or Toss?: How To Downsize A Home, Settle An 
Estate, And Appraise Personal Property (House of Collectibles, 
an imprint of Random House Information Group, $17.99), 
Harry’s latest book, is available at your favorite bookstore 
and via www.harryrinker.com. Copyright © Harry L. Rinker, 
LLC 2014

Rinker, contined from page 59...
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