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Cover Story

Antiques on Camelback Mall
Is Celebrating Its Five-Year 

Anniversary!
As the northernmost antiques’ store on 7th Avenue, Antiques 

on Camelback acts as a cornerstone for the Melrose shopping 
district. Its gateway 
location makes it the 
perfect starting point 
for an entire day of 
shopping on this 
popular, still growing, 
antiques “destination” 
in Phoenix. And the 
Mall is celebrating its 
fi ve-year anniversary 
this winter!  

Antiques on Camelback boasts over 35 dealers, most of who 
have been with the store since its inception. Dealer dedication 
is visible in the ever-changing merchandise and displays in 
the myriad spaces. The enthusiasm of the staff, when helping 
customers fi nd that elusive “must have” item, is also a plus. 

No luck today? Customers are invited to share their search on 
a very extensive Wish List. Then, when their items are located, 
they get a call from the store with the good news. Sometimes 
dealers can locate the items in their own “stash” and bring them 
in the next day. Some items may take a year to fi nd, but the 
requests continue to stay on the search radar.

continued on page 4...
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Just
Arrived!

4501 N. 7th Avenue
In the Melrose District 

Phoenix, AZ
602-279-1443
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Best of New Times and 
Best of Phoenix Magazine

HOME & GARDEN

Antiques, Furniture, Decor, 
Architectural Salvage 

from Around the World
and Great Gifts

Many of the dealers 
in the mall have 
specialties and are 
very knowledgeable in 
their fi elds of interest, 
such as: ephemera, 
glassware, textiles, 
furniture, Native 
American rugs, baskets, 
jewelry and more. You 
will see Antiques on 
Camelback dealers 
selling at various 
Arizona shows 
and markets plus 
several also travel to 
California, Nevada and 
New Mexico with their treasures. Others have a steady stream of 
antiques selling on the Internet as well as at the mall and another 
part of the team stays busy conducting estate sales. This group 
of friendly dealers is constantly learning from each other and, of 
course, from knowledgeable customers and collectors who love 
to talk about their areas of interest.

Antiques on Camelback Owner Stace Robbins is a long 
time dealer, shop owner and collector. For many years, she 
has been an offi cer in the Valley of the Sun Antique Dealer 
Association (VSADA). She is currently Vice President of the 
organization. (See the VSADA centerfold ad in this issue for 

Antiques on Camelback, continued from page 3...

continued on page 8...

 Victorian wire wrapped glass 
Christmas ornaments
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Phoenix Lamps Specializes 
In Shades, Antiques, and 

Expert Repairs
by Lolly Konecky 

Stuck in the dark with what to do with a family heirloom 
lamp? Phoenix Lamps’ owner George Gronvold and his 

talented staff can help you shed 
some light on your dilemma.

In business since 1946, 
Phoenix Lamps – Shades, 
Repairs and Antiques is 
located on East Indian School 
Road in a beautiful old brick 
building that has housed a 
lamp/lamp shade business 
continuously since 1951. 
The shop has one of the 
largest collections of shade 
styles and fabrics west of the 
Mississippi—or you can order a 
custom shade to fi t your needs. 

Phoenix Lamps can also 
repair just about any lamp—
from fabricating glass to 

wiring. With two mechanics on staff and a huge warehouse of 
replacement parts, they can tackle any job, including chandelier 
restoration, custom shades, recovering old shades and much 
more. In fact, just bring in your problem lamp and let the 

continued on page 15...
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 St. Vincent de Paul
  F U R N I S H I N G S
OZZIE’S

Fashionable Philanthropy
3927 E. Indian School Rd. Phoenix, AZ 85018
             602.955.1460  • Fax 602.955.1492

 A unique boutique-style shopping experience.
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Antique Outpost
Buy • Sell • Jewelry • Glass • Bottles • China • Pictures
Western Decoratives • 200,000 Postcards call ahead with wants 
10012 N. Cave Creek Rd. Phoenix, AZ • 602-943-9594
1 Mile N. of Dunlap - Sunnyslope Area • Tues-Sat 10-5

Mom & Pop Shop since 1967

New Time’s Best of 2006

11649 N. Cave Creek Rd. 
Phoenix, AZ

The shops on Cave Creek are the 
Premiere Phoenix location to find 

unique, vintage, antique 
and repurposed items.

Stop in and see for yourself!

they are delighted, sometimes surprised, that all these materials 
are free!”

She adds, “Antiques on Camelback would like to thank all 
our customers, both old and new, for their support during the 
past fi ve years and we wish everyone a joyous holiday season!”

The Multi-Dealer mall is located at 4955 N. 7th Ave. 
Readers are encouraged to visit antiquesoncamelback.com to 
sign up for quarterly storewide sale notices. Better yet, stop by 
and browse, say hello and sign 
up in person.  

When Publisher-Art 
Director Lolly Konecky was 
looking for our November-
December cover, she 
came across these vintage 
Christmas decorations at 
Antiques on Camelback. 
Bright and colorful 
ornaments are a great way 
to give that extra special 
look to your holiday décor. 
Try hanging them from the 
tree or displaying them in a 
unique container. Be sure to 
be on the lookout for timeless 
selections as our advertising 
antique shops start to deck 
the hall for the season! 

The Antique Register 
congratulates Antiques on Camelback on celebrating its 
5-year anniversary this winter!  

more information.) Stace is 
also one of the original creators 
and designers of the Antiques 
Tourism Brochure that is 
continually distributed each year 
to over four hundred locations in 
the Phoenix area, giving out of 
town visitors a guide to valley-
wide antiquing opportunities.

Stace says, “We love to share 
our customers! Before they 
leave the store, we ply them with 
maps of the other local shops 
and restaurants and help with 
directions to citywide antique 
shops or malls, depending on the 
shoppers’ interests. We always 

include an Antique Register and 
Italian Ceramic greyhound 

with French tapestry 

Antique stained glass window 
from church in New York

Antiques on Camelback, continued from page 4...



9Nov-Dec 14 � Phoenix �



10 The Antique Register� Dealing with the Dealers �

    

TUCSON
Jewelry, Furniture,

Sterling, Antique Dolls & Toys
Quilts, Linens, Hummels
Dinner Sets, Art Deco,
Doll house furniture,

Depression Glass, Fenton,
Llardos, Books, Advertising,
Movie props, Coke, Lamps 

& Man Stuff

4932 & 4940 E. Speedway • Tucson, AZ 
520-881-8181 • 520-323-0018

Browsers Welcome • Mon-Sat 10-5:30
www.christinesantiquestucson.com

Christine’s & Elegant Junque Shop

Dealing With The Dealers

Mariamne Designs

Now Showing at

Antique Trove
2020 N. Scottsdale Rd 

Dealer 231

Now dealers can promote their  booths or the shows they 
participate in for $20.00 per month ($40 for each bi-monthly 
publication of The Antique Register) Don’t depend on general 
shop ads to direct shoppers to your wares. You are in business 
for yourself. How else can you so effectively and affordably 

reach 20,000 interested potential customers? 

A Deal For Dealers  A Deal For Dealers  

BUYING!
OLD Bottles 

Postcards, Old Documents & 
Photographs

Contact: 
Sam Michael 480-962-6523

PearceMerc@aol.com
Visit my Sales Booth at 

Antique Trove 
(Dealer #140) 

Scottsdale Rd & McDowell 
Scottsdale AZ 85257

Call 602-942-8950       
Next deadline is December 1, 2014
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Valley Estate Sale Company
Opens Four Locations in Glendale

Valley Estate Sale Company now has four new stores open, 
all in time for your holiday shopping.

Ozsome Resale is located at 5754 W. Glendale Avenue—the 
northeast corner of 58th and Glendale Avenues where Kathy’s 
Corner was previously located for 40 years. Opening November 
1, this shop will feature Antiques, Vintage and Collectibles and 
include a special German merchandise corner.  

Cowpoke is located in Ozsome Resale and features vintage 
and new western wear, boots, shirts, hats, Arizona-style 
souvenirs and accessories and Native American artwork.

Heavenly Vintage at 6960 N. 57th Drive will feature hard 
to fi nd items from the 1950s, ‘60s and ‘70s. This will include 
everything from women’s clothing to furniture along with 
accessories, toys and even a “man cave.”  

Santa’s Workshop is at 5757 W. Glendale Avenue and has 
an entire shop fi lled with Holiday and Christmas décor. Shoppers 
will fi nd 1000s of unique items—antique, vintage, resale and 
new—to fi t any budget or décor.

New Butter Pat Patter Assoc.
Members Have Choice 

of Premium
Butter pat collectors have a new reason to be enthusiastic 

about joining the Butter Pat Patter Association  (BPPA), 
America’s only club for connoisseurs of butter pats. Afi cionados 
of this exciting collecting hobby are now invited to select their 
choice between two valuable transportation china premiums 
with their membership. 

With payment of a $22 membership fee, new members receive 
ten issues of The Patter newsletter and one china premium. The 
two premiums that new members may choose from are a Royal 
Doulton British Airways butter pat or a Noritake pickle plate. 
The 3-inch butter pat features a blue and white pattern with 
silver trim. This pat was used as part of the meal presentation in 
First-Class Cabin service in the 1980s. 

The alternate choice is a pickle plate. This rectangular-shaped 
pickle plate features a whimsical design by Noritake. This piece 
was used exclusively on British Airways on the Orient Routes 
for First-Class Cabin meal presentation service. It is a gem for 
collectors or a lovely small gift. The pickle plate is of heavy 
gauge china and is of the highest quality. The appeal of this 
Noritake British Airways pickle plate for butter pat collectors is 
that they are the perfect size for an individual butter dish. The 
unique shape and decoration will enhance the enjoyment of any 
butter pat collection!

Royal Doulton, located in the Staffordshire region of 
England, and Noritake of Japan are known throughout the world 

continued on page 30...
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experienced staff help you out! 
Throughout the store you can fi nd lovely antique furniture 

pieces being used to showcase the beautiful antique and vintage 
lamps on display. Phoenix 
Lamps sells restored 
antique light fi xtures and 
furniture, as well as other 
collectibles. The selection 
of distinctive antiques 
range from elegant art deco 
to authentic southwestern. 

In 1989, George started 
working part time in the 
shop for former owner 
Jane Baker and he says 
he immediately felt as 
if he had come home. 
Within 30 days of starting, 
he moved to fulltime. 
With his background in 
interior design and retail 
experience, Phoenix Lamps was a perfect fi t for him.

While working for Jane, George saw the shop expand to its 
now 4,000 sq ft. Then, in 2008, after her husband had retired and 
they decided to move out of state, Jane put the business up for 
sale. George decided to buy the shop that he had been part of for 
nearly 20 years although, unfortunately, this was right when the 
recession hit Phoenix and the nation. George credits his loyal 
repeat customers and a fantastic word of mouth reputation that 
allowed Phoenix Lamps to survive and even thrive 

George has customers who send him pictures of their 
lamps and he’ll pick out shades and ship them. However, he 
recommends bringing in your lamps so he or his staff can help 
you fi nd the perfect shade. Depending on where and how you are 
using the lamp they will recommend different shape shades that 

complement both 
the lamp and 
your existing 
décor.

Right now 
he says the mid-
century look is 
very popular and 
modifi ed shallow 
drum shades 
are their most 
popular sellers. 
Here in the 

valley, and with many customers in Palm Springs, a much more 
casual look is popular, with not much demand for traditional 
pleated shades or formal lamps. 

Choosing the right lighting is very important in establishing 
the perfect atmosphere in your home. George believes that a 
lamp is not just a functional object, but can be a statement piece, 
drawing the eye and complementing the rest of the décor. He 
suggests you fi nd and buy what you love because a lamp can 
become a treasured piece. 

Phoenix Lamps is located at 2225 E. Indian School Road, 
Phoenix, and is open Monday to Friday from 9 a.m. to 5 p.m. 
and Saturday from 10 a.m. to 4 p.m. Call 602-955-5640 for 
more information or visit: www.phoenixlampandshade.com.

Phoenix Lamps, continued from page 6...
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PASADENAPASADENA
ROSE BOWL FLEA MARKETROSE BOWL FLEA MARKET

2nd Sunday of every month
9am-3pm • Early Bird 5am

VENTURA FLEA MARKETVENTURA FLEA MARKET
Ventura County Fairgrounds
9am-2pm • Early Bird 6am

Nov 23
2015: Jan 25

March 29 • May 31

(323) 560-SHOW (7469)
Customer Service Hours

Mon-Fri 10-5 p.s.t.

RGCSHOWS.COM

Nov 9 • Dec 14
2015: Jan 11 • Feb 8

Vintage Market in the Garden
Nov 14 12pm • Nov 15 9am

Jan 17 9am • Feb 21 9am • Mar 28 9am 
May 2 8am

C&J’s Antiques & Garden
40 N. Gilbert Rd (Downtown Gilbert) 

480.539.0401
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Vintage And Modern Mix at Its Best 
At The Big Heap Festival in Scottsdale

On November 21 to 23, The Big Heap Vintage and 
Handmade Festival moves into Scottsdale at Salt River Fields 
at Talking Stick with a focus on 
fashion. In addition to the industrial, 
retro, upcycled and vintage goods 
for you and your home and garden, 
The Big Heap has gathered together 
the Valley’s top vintage fashion 
stylists and designers to bring a taste 
of the hot trend of mixing vintage 
and modern clothing styles. 

During the Festival, the fashion 
experts will fl aunt their stuff 
with winding parades through 
the aisles, emceed by the Hip 
Historian Marshall Shore. You’ll 
fi nd everything from glam rock to 
vintage and modern mixes by Mitch 
Phillips of Rare Scarf, Head to Toe 
Vintage by Jenny Kuller of Redhead 
Sadie and other fashion designers 
who are shaping trends throughout the Valley.

Don’t miss one of the Valley’s most anticipated Vintage and 
Handmade gatherings with live jazz on Saturday by the Torrey 
MacDannald quintet. Good eats will be served up by Hao Bao, 

BuzzNBeez and Sugar Jam. Take home the best vintage picks 
with vendors coming in from ten states and over fi fteen cities 

in Arizona.
The Big Heap is keeping the 

lights on opening night on fashion 
row for a special meet and greet 
cocktail party with all proceeds 
for Friday evening going to help 
support the arts program at the 
Phoenix Children’s Hospital. 
Admission for the 5 to 7 p.m. 
cocktail party is $5 at the gate. 
Spend an evening meeting 
and mingling with other like-
minded fashionistas, stylists, 
artists and designers and give 
back to the Phoenix Children’s 
Hospital. A no-host bar will be 
available serving beer, wine and 
a signature Big Heap cocktail.

Salt River Fields at Talking 
Stick is located at 7555 N. Pima Road. The Big Heap’s Friday 
and Saturday hours are 9 a.m. to 4 p.m. and Sunday hours are 9 
a.m. to 3 p.m. Admission is $7 at the gate and children under 12 
get in free. Visit www.thebigheap.com for more details.
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Those Were The Days!

Arizona Souvenirs Have Long Been Popular
by Jay Mark 

Long before the Grand Canyon helped put Arizona on the 
map through its designation as a National Monument in 1908, 
Arizona was well on its way to becoming a major tourist 
destination. Additionally, the new medium of moving pictures 
brought the West to life—leaving audiences wanting more. 

Romantic travelogues chronicled the diversity of Arizona 
and attracted more and more visitors. Through their adventure 
fi lms, the talented Kolb Brothers—Ellsworth and Emery—were 
among the fi rst to encourage tourists to visit the Grand Canyon 

and spend money on souvenirs. 
Indian confl icts were a recent memory but were often 

the subject for the genre of Western novels and movies. For 
Easterners, the lure of 
the West had become 
irresistible. Railroads 
made access to the remote 
and exotic territory almost 
effortless. And, of course, 
with tourists came an 
abundance of souvenirs.

Because of the colorful 
nature of the state, it is 
no surprise that Arizona 
souvenirs have long been 
popular with collectors, 
both in and out of the state. 
A recent check of eBay 
revealed more than 35,000 
Arizona-associated items in 
the “collectibles” category 
alone. 

One of the earliest items 
to introduce Arizona to the “outside” world was the postcard. 
The United States 1898 Private Mailing Act opened the 
fl oodgates for individual companies to produce and distribute 
colorful, souvenir postcards. It has been reported that by 1908 
more than 677 million postcards had been mailed. That’s $6.7 
million the government earned in stamp sales.

A variety of souvenir china 
includes, clockwise from top, Tempe 
souvenir plate, Harman’s Restaurant 
dinner plate, Rod’s Steak House 
ashtray, Apache Land and Rod’s 
cream pitchers. Photo: Jay Mark

continued on page 25...
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Pewter & Wood
Antiques

40417 N 64th Place • Cave Creek

(602) 677-5686
www.pewterandwoodantiques.com

Hours by Appointment

FALL OPEN HOUSE 
November 14 & 15th, 10am-4pm

HOLIDAY OPEN HOUSE 
December 12 & 13th, 10am-4pm
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In Arizona alone, thousands of different postcards were 
printed—making them a popular category for collecting. Adding 
to their desirability today is a broad range of values—from just 
pennies to more than $100. 

Arizona-marked restaurant china is also a popular crossover 
area of collecting. It is desirable not only for its Arizona 
attributes but also for its manufacturer. 

Rod’s Steak House, along the old Route 66, is named for its 
founder Rodney Graves who served his fi rst steak on August 

Landmarks on these two Arizona hand-colored, fringe decorated, 
satin souvenir throw pillow covers date to about 1930. Note the use of 
swastikas bracketing “Ariz.” Long before the symbol was adopted by 
the Nazi’s, the graphic was a popular symbol representing prosperity 
and good fortune. Photo: Jay Mark

AZ Souvenirs, continued from page 22...

continued on page 28...
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Unique Antique City 
Warehouse Mall

To Debut in East Valley 
This Winter!

A new antique mall is coming to the Phoenix area this 
winter! Antique City Warehouse will soon make its debut in 
the East Valley providing more than 53,000 square feet fi lled 
with unique antiques and eclectic urban salvage.

The mall has been “in the making” since 2003 and, thus, is a 
very well planned and thought-out creation to be shared with the 
public. A soft opening for customers is scheduled for December 
2014 with a Grand Opening following in January 2015.

This new Warehouse will offer an exceptional experience 
unlike anything else in the valley. The owners say that, because 
of the location’s grand size, they will be able to offer one of the 
most diverse and fun shopping experiences to the retail public. 

The extensive footage can also be utilized by venues looking 
to house goods for their weekend events. One of these is Arizona 
Antique Shows, which will be featuring antique events from the 
facility. The owners are seeking and inviting other venues to 
join in on the fun!

Quality wares will include Classic American and European 
Antiques to Vintage and Mid Century, and Urban Salvage & 
Chippy to Native American and Western—plus everything in 
between. Antique City Warehouse (ACW) will be ‘The Place’ 
to shop so you’ll want to bring everyone you know!

The Warehouse is sure to be a haven for the interior design 
industry as well as the avid collector. There will be large 
decorator items and furnishings to accommodate homes being 
remodeled, staged for sale or newly built.

‘Everything under one roof, whatever your desire!’ is the 
going motto for Antique City Warehouse and it is sure to be 
THE destination for people wanting quality merchandise from 
trusted veterans in the industry!

Dealer applications are still being accepted for booth or case 
rentals at the warehouse. Details include: 53,000+ square feet of 
shopping; open to the public 7 days a week; a venue for leasing, 
170,000 vehicles per day on Interstate 10 passing ACW signage 
with easy access from the freeway; and fabulous anchor stores 
surround the warehouse like Costco, Lowe’s and IKEA.

For more information contact: Antique City Warehouse LLC 
at 480-599-0200. The Mailing Address Only is: 835 W. Warner 
Rd, 101 | PMB 200, Gilbert, AZ 85233.
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23,1946. Just an hour’s drive from the Grand Canyon, Rod’s 
is not only renowned for its food, but also for its appealing, 
distinctive décor, menus and dinnerware—much of which was 
acquired over the years by light-fi ngered diners. Many of the 
collectible Rod’s pieces, each featuring the iconic Rod’s steer, 
were manufactured by Wallace China Company, a leading 
California supplier of restaurant tableware between 1931 and 
1961. 

Harman’s Red Barn Restaurant was a popular barn-like 
eatery that operated near ASU on Apache Boulevard in the 
1950s and 60s. Its tableware was produced by Russel Wright, 
noted mid-century designer of pottery, furniture, metal and 
plastic. Some of 
Harman’s more 
unusual pieces 
highlighted a 
cartoon cow. 

Inexpensive 
felt pennants 
have been used 
for advertising 
and promotion 
since the 19th 
Century. They 
also represent a 
popular category 
of collecting. 

“The Thing,” 
named for the 1951 camp Sci-Fi thriller, has been a southern 
Arizona tourist must-see since 1965. About 50 miles east of 
Tucson, it has engaged the curiosity of travelers from around 
the world. It refl ects an era when roadside stops fi lled with 
intriguing and questionable curiosities lured travelers off the 
long dusty highways in hopes of capturing a few dollars from 
each. 

Souvenir sateen or satin pillow covers fi rst appeared in 
the mid-19th Century. Relatively inexpensive and easy to 
manufacture and transport, they were ideal souvenirs. The 
heyday of the covers came in the 1920s and 30s and was 
punctuated by a dramatic surge during WW II. Easily printed 
and often hand-colored, they provided an ideal canvas for 
highlighting attractions and features of the state, cities and 
towns. 

Arizona pennants can range from $15 to $45. Values of 
Arizona souvenirs depend on a variety of criteria—graphic 
appeal, subject, manufacturer and general interest. Restaurant 
china starts at less than $5 and can exceed $100. 

HINT: A general rule of thumb for determining restaurant 
china before 1960 is by color. Older pieces are tan and 
somewhat heavier. Later china tends to be much whiter. 

A GOOD BOOK: To learn more about Wallace, Wright 
and the other companies that supplied china to the hospitality 
industry, read Restaurant China Identifi cation & Price Guide 
Vol.1 & Vol. 2 by Barbara Conroy (Collector Books 1998, 
1999; $24.95 & $39.95)

Nearly an antique himself, Jay Mark is a 42-year antiques 
business veteran who owns Those Were The Days! now an 
online bookstore. He also teaches, lectures frequently and 
writes regularly about antiques and history. Reach him at 
jaymark@twtdbooks.com. ©2014

A collection of Arizona souvenirs including 
felt pennants, restaurant china, postcards and a 
menu. Photo: Jay Mark

AZ Souvenirs, continued from page 25...
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as the leading manufacturers of fi ne china. The butter pats and 
the pickle plates have the double cachet of bearing the back 
stamp marks of one of the world’s premiere international airlines 
and that of their respective manufacturer. Both premiums are 
unused, in mint condition. 

Mary Dessoie, founder of the BPPA, remarked, “I know of 
no other club in the country that has such a low membership fee 
while offering such a spectacular choice of premiums as part of 
the membership. All of the airlines are cutting back on services 
even for First-Class passengers. How many of us can afford 
vintage railroad or steamship china? Now is the time to get in 
at the boarding gate and start collecting airline items. These 
discontinued items will most defi nitely soar in value.”

Butter pats are miniature plates that were introduced during 
the mid-1800s for individual servings of butter. The Butter Pat 
Patter Association was founded for beginner and advanced 
collectors. Their collections include all varieties and patterns of 
exquisite household china butter pats, from the Victorian through 
Edwardian eras and 19th century to current-day transportation, 
advertising and restaurant ware pats. 

For additional information about the club and membership, 
in addition to sample copies of “The Patter” newsletter, send 
a stamped (70 cents) self-addressed long envelope with $4 to: 
Mary Dessoie, 7950 E. Keats Avenue, No. 178, Mesa, AZ   85209-
5025. For those who would like to start their subscriptions 
immediately and receive their British Airways china premium 
by return mail, send a check for $22, payable to Mary Dessoie, 
and state whether you would like the butter pat or pickle plate. 

Butter Pats, continued from page 13...
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This three-column series is based on two premises. First, the 
collector dies without a will. Second, the collector left no plan 
with a spouse/partner, child or friend on how to dispose of his/her 
collection. This column series will not discuss the dilemmas and 
challenges faced by a collector when disposing of a collection 
while he/she is alive.

Auctioneers, appraisers, and consultants, especially those 
involved in collection dispersal management, are well aware that 
it is common for a collector to die without a will or disposal 
management plan. Even if a collector has a will, it often does not 
include a collection dispersal plan. Without an advanced plan 
prepared by the collector, executors face a monumental task in 
respect to maximizing the fi nancial return from disposing of a 
collection.

Before discussing the consequences of what happens when a 
collector dies without a will and/or a collection disposal plan, it 
is worthwhile to consider how this situation arises.

[Author’s Aside:  If you recognize yourself in what follows, 
consider this column series a call to action on your part.]

There are fi ve basic premises as to why collectors fail to make 
adequate provisions for the dispersal of their collection. The fi rst 
premise is collectors think they never will die. Collectors have an 
“I will live forever” mentality. I am 73 years old. I have outlived 
each of my parents. While I should feel vulnerable, especially 
given my weight, I do not When asked about my philosophy 

Rinker On Collectibles  

What Is Going to Happen to All My Stuff When I Die?
Advice for the Collector’s Executor(s) – Part I

by Harry L. Rinker
regarding life, I cite the principle that if the good die young, I 
am leading a life that should allow me to live to one hundred or 
more. There are those who agree.

Collecting is an addiction. Once collectors are hooked, it is 
extremely diffi cult to quit. The select few who do are atypical. 
The following situation is far more common. A collector makes 
the decision to dispose of his/her collection. The collection is 
sold, hopefully for more than the collector paid to acquire it. 
Within weeks, a few months at the most, the collector begins to 
feel the frustration and dissatisfaction associated with collecting 
withdrawal. The urge to collect anew becomes overwhelming. 
The collector achieves peace only if he/she starts collecting 
again. In some cases, the collector may reassemble a new 
collection identical to the one just sold. Far more likely, the 
collector will select a new collecting category and collect with 
the same degree of urgency and enthusiasm that he/she devoted 
to the initial collection.

Once collectors are addicted to collecting, they have diffi culty 
fathoming a time when they will not collect. While I have argued 
there is a collecting gene in the DNA, a safer assertion is the urge 
to collect (not to be confused with the urge to save) is inherent 
in the American character. This urge is not limited to Americans. 
It exists around the world. It is just more developed in America.

What constitutes the ideal collector’s death? Forget the 

continued on page 39...
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C&J’s Antiques & GardenC&J’s Antiques & Garden

40 North Gilbert Rd, Gilbert AZ
480-539-0401480-539-0401

Hours: Tuesday-Saturday 10-5

The Best in Antique and Vintage Christmas! Also 
featuring newly received items from New Jersey!

Find us at facebook.com/cjsantiquesandgarden

HOLIDAY VINTAGE MARKET in the GARDEN
Nov. 14th Noon - 7:00 • Nov 15th 9:00-4:00 (Closed Nov. 13th)

Featuring the best East Valley Antique Dealers, Local Artists and More!



39Nov-Dec 14 � Gilbert • Chandler �

question’s morbidity. Consider it. I would prefer to drop dead 
while in the course of buying another object for Linda’s or my 
collections or during the process of sharing my collection with 
others than meet the Great Collector in the Sky or the Grim 
Reaper, far more likely in my case, while attending an auction or 
other venue where my collection is being sold.

Objects never die. A collector is a temporary caretaker of an 
object until it passes to the next owner. The period of care may 
last a few weeks or a lifetime. Time is inconsequential. The key is 
that if objects never die, why should the collector? The argument 
is not logical. Yet, it is in the back of every collector’s mind.

The second basic premise is that objects are animate. Once 
again, this defi es reason. Objects by their very nature are 
inanimate. They have no soul, life or breath. Do not tell collectors 
this. While they may not openly admit it, they know differently.

Objects are living, breathing entities. They achieve life by the 
stories inherent in them—who made them, how they were made, 
how they were marketed, how they refl ect the culture, society, 
and technology of their time, how they were used, why they 
were saved and what they meant to the person who saved them. 
Collectors have an innate curiosity about objects. They want to 
learn as much about them as possible. The search for answers to 
the above and other questions takes a lifetime.

Objects become collectors’ best friends. They are ideal 
friends. Objects are forever welcoming, always delighted when a 
collector’s eyes favor them. When handled and embraced, objects 
provide warmth and glow that transcends that of human contact. 
Objects never argue or disagree with collectors’ decisions about 
them. They are wonderfully compliant.

Objects are highly personal, a refl ection of collectors’ 
consciousness, personality, preferences and prejudices. Two 
collectors who focus on the same collecting category will 
assemble two very different collections. Collectors treasure the 
individuality created by their collections.

The relationship between collectors and their collections is 
private and personal. While collectors may share the objects in 
their collections with others, they rarely share their collecting 
philosophy. Collecting involves object intimacy and secrets. 
Collectors do not share their collecting motivations with a 
spouse/partner, children or friends. They feel no need. Further, 
collectors never want to be put in a position where they have to 
justify what they buy or why they buy it.

Rinker on Collectibles, continued from page 36...

continued on page 55...
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24 Years in the Antique Business

Open Mon-Sat 10-5 • Sunday by chance

2600 square feet of Wonderful Shopping

150 W. Mesquite, Globe • 928-425-2220

For that unique or unusual antique 

Sales Storewide!

Restored Functioning Soda 
Fountain Opens at Soda Pop’s 

Antiques in Miami
In 1998, Ron and Marcia Hughes opened Soda Pop’s 

Antique Store in the 1911 Miami Townsite Building built by a 
Miami founding father, Cleve Van Dyke. The building housed 
Nader’s Emporium clothing store and next door housed a cigar 
store and a Western Union. 

Because of their love of historic buildings and a passion to 
recreate all that history has to offer, the Hughes saw the potential 
of realizing their dream for an antique store and a 1900’s era 

soda fountain so 
they bought the 
building 

Sixteen years 
ago—by accident 
or by luck—
when the Hughes 
opened Soda 
Pop’s Antiques, 
they purchased a 
beautiful original 
soda fountain 
counter and back 

bar from a client in the antique business who could no longer 
use it because of its size. 

The counter had been shipped in 1909 by rail from a Chicago 
manufacturer to Glendale Pharmacy—a long-time gathering 
place for merchants and citizens. A similar counter from the 
same manufacturer ended up in the former Upton’s Pharmacy 
building on Live Oak in Miami.

Almost two years ago, after much prodding from local 
friends, business owners and antique store customers, the 
Hughes began the restoration process on the other half of their 
building in order to house their soda fountain. The inside of the 
building had to be totally gutted and a tin copper painted ceiling 
was installed. The tile was laid, which included copper inserts, 
and the walls were painted. The booths were reconstructed from 
a recently closed well-known restaurant in Phoenix. 

Ron and Marcia’s goal was to make it as true to the 1914 
continued on page 48...
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Tucson’s Guide
 To Great Antiquing & Collecting

* Open Sundays
 Maps Not To Scale

Please refer to the ads in this issue for current shop hours
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2014 Christmas Blowout 
Extravaganza

At 22nd Street Antique Mall 
in Tucson

Christmas is a great time for antique malls to build customer 
and dealer rapport and the 22nd Street Antique Mall in Tucson 
is a good example. The second annual Christmas blowout 
extravaganza in 2014 will utilize the entire second fl oor of one 
of the buildings—and is spectacular, fun and beautiful! 

The Annex has a second story of over 5,000 square feet with 
25-plus booths and dealers reserve their favorite booths months 
in advance. In November, booths are decorated with festive 
trees, garlands and other holiday ornaments. Dealers usually 
have lots of Christmas goods to display for sale and the booths 
glow with the Christmas spirit.

The festive nature is enhanced with well-known Christmas 
music playing in the background. Dealers, who are regularly in 
the mail during Xmas Loft to assist customers, often bring in 
cookies and candy to share, adding to a fun atmosphere. The 
Christmas Loft is open during November and December.  

The Christmas transformation is a “feel-good” annual event, 
which also sells the Mall based on input that has been received. 
There is a “Dealer Potluck” on the second Sunday of December 
that has been hosted for 10 years and attracts nearly 100 persons 
each year.

The rest of the year, this fl oor has rental booths and 
consignment areas.

22nd Street Antique Mall is certifi ed as a site where 
continued on next page...



47Nov-Dec 14
� Tucson �

UNIQUE AND FABULOUS FINDS 
ALL UNDER ONE ROOF

We buy Gold & Silver

Stop, Come In,

Be Amazed!

200 SPECIALTY DEALERS

www.coppercountryantiques.com
Mall Hours: Monday-Saturday 10am to 6pm • Sunday 11am-5pm

• Antique Furniture • Collectibles 
• Military Memorabilia • Rare Books - Framed Art 

•Collections from Mexico
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paranormal activity has been experienced—several paranormal 
investigative groups have tested the Mall as “positive.” A journal 
in which employees, customers and dealers have chronicled 
ghostly experiences contains over 175 entries! There is even a 
full chapter in Scarizona, a book about spook-sites in the state. 

The mall’s TV commercials are enhanced accordingly with 
the comment, “You may not see Marley’s ghost but you’ll have 
a Dickens of a time shopping here.” 

The 22nd Street Antique Mall is located at 5302 East 22nd 
Street. For more information, call 520-514-5262.

22nd St. Mall, continued from previous page ...
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era as possible. Ron is a skilled craftsman and restores most of 
the antiques you fi nd in Soda Pop’s Antiques. He took on the 
painstaking renovation, and —with some help from a very good 
friend, Larry Sullivan, towards the end of the job—was able to 
complete the job this year.

Having spent the last 25 years traveling and scouring the 
countryside for items for Soda Pop’s Antiques, along with 
soda fountain memorabilia, they were able to accumulate all the 
items now on display in the newly opened 1914 soda fountain. 
The extra-large Coke sign was purchased in Minneapolis, MN; 
the 7Up sign is from California; the upper coke windows are 
from Seattle, WA; the beautiful mission style back bar came out 
of Iowa City, Iowa; and, lastly, the oak cooler is from the meat 
market in Superior, AZ.  

The Hughes’ dream for the Miami Townsite Building fi nally 
came to fruition when Soda Pops Soda Fountain opened on 
September 6 of this year. A grand opening is planned for late 
October and private parties are being booked now, also.

Ron and Marcia have one wish—that, during your visit to 
Soda Pops, you enjoy your walk back in time as much as they 
have enjoyed creating their dream!

Although in the same building, there are two separate 
entrances—Soda Pop’s Antiques is at 505 W. Sullivan Street 
and is open Friday and Saturday from 10 a.m. to 5 p.m. and 
Sunday from 10 a.m. to 4 p.m. (or by appointment). Soda Pop’s 
Soda Fountain is at 503 W. Sullivan Street and is currently 
open Friday to Sunday, from 11 a.m. to 5 p.m. Call 928-473-
4344 or 480-839-4794 for more information. 

Checking Out the New 
Soda Fountain

by Barb Stillman
Once we heard that Soda Pop’s Soda Fountain was fi nally 

dispensing delightful treats, my sister Phyllis and I had to drive 
over to Miami and check it out!

The historically accurate soda fountain looks amazing! 
Every detail has been perfectly restored and it invites visitors 

to step back 
into an earlier 
time. It is not 
an exaggeration 
to say that Ron 
is a ‘craftsman 
extraordinaire’ 
and Marcia 
is happy to 
boast—rightfully 
so—about his 
w o r k m a n s h i p . 

This man can probably fi x and restore just about anything! 
With its antique tiles carefully replaced, the fountain’s 

counter is quite large, seating fi fteen. The booths came from a 
TGI Friday’s restaurant in Phoenix. The ceiling has been tiled in 
the same copper style used in most of the buildings built around 
the Miami-Globe area ‘back in the day.’ Antique stained glass, 
found on a trip back to the Midwest, is carefully framed and 
hangs over the entrance to the back hallway. 

There is a huge selection and variety of soda pop, all in 
vintage bottles, reminiscent from years past. The menu offers 
just about any kind of ice cream treat you can imagine, and a bin 
is fi lled with vintage candies. A jukebox is in the corner ready 

Soda Pop’s, continued from page 43...

continued on next page...
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to ‘get the joint hopping’ and you could probably make room to 
dance by pushing some tables back. 

An antique elevator from Oregon State University that Ron 
is restoring sits in the back storeroom. It will be used it to move 
merchandise up and down from the second story. 

That afternoon there was a birthday party planned at Soda 
Pop’s Soda Fountain for two young sisters so Phyllis and I 
left to explore some of Miami and Globe. We promised to come 
back for an afternoon soda fountain treat.

We enjoyed a delicious lunch at Guayo’s El Rey Mexican 
Restaurant just down the street that Ron and Marcia had 
recommended. Phyllis had never been to the Miami-Globe area 
and I enjoyed showing her the many interesting shops that make 
this area so appealing. 

Finally, the lure of ice cream treats brought us back to Soda 
Pop’s Soda Fountain and we joined a few afternoon shoppers 
enjoying a treat at the fountain. We enjoyed our sinfully 
delicious chocolate shake and brownie sundae that we chose 
from the chalkboard menu and visited with a couple from San 
Tan who had stopped in on their way home from an antiquing 
weekend. Marcia sat with us and amazed us with the amount of 
Globe-Miami history that she has learned in the 16 years she has 
been a shop owner there. Her stories piqued our interest to want 
to spend more time exploring the area—and, of course, there are 
more items on that soda fountain menu just waiting to be tasted!

As we got ready to head home, we thanked Marcia and 
Ron for their hospitality and for having the vision to create a 
historically accurate and functioning Soda Fountain in Miami. It 
is the perfect stop on your next trip to Miami-Globe.

Soda Pop’s, continued from page 43...
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Fall & Holiday Shows, Boutiques 
and Events

NOW IN CIRCULATION AT 
ALL ADVERTISING SHOPS

Deadline for 
December-January Issue   

is November 1st
602-942-8950 or 888-942-8950

Call to speak with a representative 
today to make sure your shop or 

event gets included in our
Holiday & The Shopping Season Issue!

Read The Country Register on-line at
www.countryregister.com/AZ

Now in our 
26th year 

of 
publishing

The Country 
Register!
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CLOCK REPAIR
Specializing in Antique and Collectible 
Clocks & Restoring Family Heirlooms

• Over 30 years experience  • Free estimates

Dennis Sagvold, Clock Maker
623-487-1237 • Leave a Message

Appraising

The Business of Things
by Barbara Pickett, MCA 

At fi rst glance, the occupation of an appraiser or estate sale 
facilitator appears cut and dried. The appraiser takes a scientifi c 
inventory, researches values, compiles a report and submits it to 
the client. In an estate sale, the terms are agreed on, items are 
prepared for sale, sold in an appropriate manner and the monies 
disbursed. However, there is a dimension to this work, which 
even professionals in the antique and collectible fi eld do not 
consider, that emerges when dealing with individuals, families 
and groups of people who are going through an emotionally 
diffi cult and often-stressful life passage.

There are many reasons for seeking out an appraiser or estate 
sale facilitator that may include: facing the recent or impending 
death of a loved one, coming to terms with one’s own mortality 
and needing to tend to personal belongings, a move into an 
assisted living facility, dealing with the loss of a home after a 
severe fi nancial reversal or simply a need to convert household 
belongings into cash. 

The reasons one decides to become an appraiser or estate 
sale facilitator are also many. Some fi nd it enables them to 
fulfi ll a desire to help people or they may have had a negative 
experience with their own family and choose to support others 
in the decision-making processes so they will avoid similar 
pitfalls. There are those individuals who come from trained 
religious, psychology or law enforcement backgrounds and who 
wish to see clients treated fairly after becoming familiar with 
the market. Others enter the profession simply because they 
envision the potential profi t. 

The connecting links between the individuals and 
professionals in this business are things. Personal belongings, 
furniture, artwork or special collections are the things that the 
client needs valued, distributed or sold. They are also the things 
for which the professionals train themselves—through their 
acquired knowledge, training and skill—to be of service. 

The accumulation of things may be deliberate or 
happenstance. When we are younger, the ownership of certain 
things appears to signify success so we attempt to cultivate a 
particular lifestyle and then collect things that refl ect success 

continued on page 58...
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Neon, Advertising, Vintage Toys, 
Bakelite Jewelry, Retro Furniture, 

Gas & Oil, Juke Boxes, Diner & Soda Fountain, 
Oak Furniture, Pin-up Art, Sci-fi , Art Deco, 

Vintage Modern, Weird, Unusual, Funky Stuff!

Putting The Fun In Funky!

Watch for Bo’s Funky Country Auction
Coming in January!
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The third basic premise is that recordkeeping is not fun. As 
a result, collectors pay little attention to it. Collectors make a 
majority of their purchases without requesting a sales receipt. 
If they do receive a receipt, the sales information is minimal. 
Likewise, sales receipts have a habit of disappearing into an 
“I will tend to this someday” fi le. When was the last time you 
attended an auction and found the collecting records of a collector 
offered as part of the sale?

The antiques and collectibles trade is a cash and carry 
business. Collectors understand this. Cash means no records. This 
contributes to the privacy aspect of collecting. It also fuels the 
hidden desire within every taxpayer to cheat the IRS. Denial is 
futile, with apologies to Star Trek’s the Borg collective.

Recordkeeping is time consuming and unpleasant. It is 
not one of the joys associated with collecting. Most collectors 
compartmentalize the failure to keep records with an “I will get 
to it when I retire” or “I never forget when I bought something or 
what I paid for it” argument. When collectors die, the information 
dies with them.

The fourth basic premise is that collecting is not about the 
money. Collectors have no desire to face the realities of object 
acquisition, display and storage costs. They understand the only 
time an object has fi nancial value is when bought or sold. Between 
these moments, an object’s monetary value is latent. Collectors’ 
lives are better when the focus is on an object or a number of 
objects and not peripheral fi nancial issues.

Objects have emotional rather than fi nancial value for most 
collectors. Collectors fall in love with objects. The level of love 
varies little. Collectors may have favorites, but their most favorite 
object is most likely the next one they buy. While collectors may 
fall out of love with an object, it is a rare occurrence. This is 
because collectors view their collections as a whole, not in terms 
of individual pieces. Collections have a unity. The removal of any 
one object disrupts that unity.

The fi nal basic premise is that collecting is not about the 
money to most collectors. Given a choice, collectors prefer to 
die surrounded by their collections. Their collection is among 
the things loved the most. Dying with a collection intact is the 
ultimate proof that the collector’s collecting was not about money.

These fi ve premises help to explain why collectors die without 
a collection dispersal plan. Understanding why the collector left 
no will is simple. It falls into the “I never can fi nd the time” 
category.

The next column in this series will discuss three basic truths 
about the value of collections at the time of a collector’s death and 
a collector’s desire to leave a legacy. The fi nal column focuses on 
dispersal issues faced by the collector’s executor.

Harry L. Rinker welcomes questions from readers about 
collectibles, those mass-produced items from the twentieth 
and twenty-fi rst centuries. Selected letters will be answered in 
this column. Harry cannot provide personal answers. Photos 
and other material submitted cannot be returned. Send your 
questions to: Rinker on Collectibles, 5955 Mill Point Court SE, 
Kentwood, MI  49512. You also can e-mail your questions to 
harrylrinker@aol.com. Only e-mails containing a full name and 
mailing address will be considered. You can listen and participate 
in Whatcha Got? Harry’s antiques and collectibles radio call-
in show, on Sunday mornings between 8 and 10 am Eastern 
Time. If you cannot fi nd it on a station in your area, Whatcha 
Got? streams live on the Internet at www.gcnlive.com. Personal 
Property (House of Collectibles, an imprint of Random House 
Information Group, $17.99), Harry’s latest book, is available at 
your favorite bookstore and via www.harryrinker.com. Copyright 
© Harry L. Rinker, LLC   2014

Rinker, continued from page 39...
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117 N. Cortez • 928-445-3748
Vintage, Antiques, Indoors & Out Collectibles.
Furniture • Folk Art • Toys • Coins • Records Books • Primitives  
Old Tools • Ceramics • Vintage Jewelry • Glass & Tableware
Always buying • Daily 10-5

• Pennington’s Antiques & Décor

• Merchandise Mart Antique Mall
205 N. Cortez • 928-776-1728
N. AZ’s largest antique mall, over 15,000 sq. ft. Est. 1986. 
Antiques, collectibles, furniture, and a whole lot more. Buy & Consign. 
Daily 10-5. Sun 11-4. 
www.prescottantiquestores.com.

1125 W Gurley St • 928-776-0035
Fine American and European objects representing many styles. 
Glass, pottery, porcelain, furniture, mirrors, bookends, lamps, 
kitchen, Common to rare. Circa 1840-1970
Open Friday-Monday 10-5:30 
by appointment on Thursday

• Cross Creek Antiques

• Mid-Century-Madness
140 1/2 N. Cortez • 928-778-0481
Mid-Century Madness offers quality vintage mid century 
furniture & other unique pieces from that era.

• Avalon Antiques
140 N. Cortez • 928-778-0481
Unique & fun antiques and collectibles. Great prices. Very 
eclectic. Worth the walk across the street.

• Antiques Off The Square
145 N. Cortez • 928-778-1040
Quality antiques of all kinds. Furniture-advertising-glass-
primitives-older collectibles-tools-specializing in antique 
toys (cast iron, pressed steel etc.) 
Always buying. 
Open 7 days a week.

218 N. Granite St. • 928-445-8559
4,000 sq. ft. of fi ne antique furniture, art, glass, pottery and 
lots more! Plus Bayberry’s Antique Dolls has antique bisque, 
composition, 1950’s dolls, bears, doll clothing and accessories. 
Dealers Welcome!
Tues-Fri 11-5, Sat 10-5, Sun 11-4
Monday by chance
www.bayberrysantiquedolls.com

• Granite Creek Antiques &
Bayberry’s Antique Dolls

226 N Cortez St • 928-771-1711
We specialize in Antiques, Furniture, 
Clothing, Jewelry,  Pocket Watches, and a
Large Knife Collection With
Much Much More.

• So Forth & What Not 
   by Tatianna
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in this chosen lifestyle. We are all given things as gifts that 
seem “too special” for every day and end up stored in the back 
of the closet waiting for a suitable occasion. Or, we may develop 
an interest in art, period furniture, toys, fi gurines, musical 
instruments or other types of items that have historic or personal 
importance to us and we begin collecting things connected to this 
interest. 

Correspondingly, we may choose to surround ourselves with 
material things in an effort to alleviate loneliness, elevate feelings 
of self-worth, remind us of people or events, or to serve a specifi c 
purpose. Often we are unable to dispose of the item after this 
purpose is accomplished “just in case” we need it again. Countless 
numbers of us have lived through periods of material or fi nancial 
need and we feel comforted when surrounded by things. 

The recurring theme here is that the connections people hold 
to physical things are emotional and irrational. These things are 
no longer objects but receptacles overfl owing with feelings of 
happiness or a reminder of a special time in their lives, such as 
love that was bestowed upon them or the triumph in an embittered 
rivalry. Being forced to dispose of these things causes anxiety, 
dredges up old hurts and may trigger surprising and unexpected 
behavior.  

Over time, appraisers or estate sale facilitators devise their 
own means for handling the various client situations that arise. 
It may be as simple as lending a shoulder to cry on for a faceless 
voice sobbing on the other end of the telephone line. Some of us 
see the various needs our clients have and compile a referral list 
of attorneys, real estate agents, psychologists, animal adoption 
groups or medical and religious aid organizations. And, of course, 
there are those who choose not to get involved in the interpersonal 

The Business of Things, continued from page 52...

� Congress • Yarnell �
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details, preferring to carry out a clean, professional business 
transaction. Whatever methods are chosen, as long as the client is 
treated as fairly as possible under the prevailing circumstances, 
one is free to take the path best suited to his or her individual 
temperament. 

Legacy is another quality with which things are imbued. 
Personal legacy is the foremost reason for accumulating things 
along with family, social, cultural and historic legacy. Many 
envision themselves as caretakers of the past, preserving a 
precious thing, idea or event for future generations. A signifi cant 
document or unique invention may be rescued from the dust bin, 
fi nding a safe haven until the one who will best appreciate it can 
be located. 

Many of our clients leave us—by means of their things—
with legacies that include strength of spirit, courage to face our 
mortality, a deeper appreciation of life, a desire to preserve part 
of the past for future generations and an appreciation of things as 
more than what they appear to be. 

The legacies that appraisers and estate sale facilitators can 
hope to leave behind when helping our clients value or dispose 
of their things are compassion, trust and the alleviation of some 
degree of suffering for those we came into contact with as they 
navigated through a diffi cult life passage.

Barbara Pickett has been a Certifi ed Appraiser for 20 years. 
She trained at the College for Appraisers. She performs written 
and verbal appraisals and manages estate sales. She does verbal 
valuations at events such as the Pasadena Rose Bowl Flea Market 
and also speaks at local events. Her website has lots of info: www.
barbarajpickett.com and she can be reached at pickettb2@aol.
com. This article originally appeared elsewhere and this edited 
version is printed with permission of the publisher.

� Cottonwood �
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Ruby Road Resale Mall 
in Camp Verde

Offers Unique Shopping 
Experience

Ruby Road Resale Mall in Camp Verde offers an exciting 
and unique shopping experience for customers, whether they are 
looking for antiques, one-of-a-
kind treasures—or bargains! 
The store has millions of unique 
items in over 6000 square feet 
of space with more than sixty 
eye-catching shops under one 
roof.

Owners Pamela and Paul 
Bridgnell opened Ruby Road 
in 2005, offering antiques and 
collectibles that include art, 
home furnishings, jewelry, 
apparel and everyday items. 
There is something for almost 
everyone in every price 
range—and the Bridgnells are 
in the process of expanding so 
even more space will be added 
for shopping. 

Prior to opening their mall, Pamela had spent many years 
doing private estate sales in the Phoenix and Scottsdale area. 

Over that time, she 
grew to love the 
business and she 
wanted to share it 
with others. Camp 
Verde was a perfect 
choice since it is 
right in the heart 
of the Verde Valley 
and is just minutes 
away from beautiful 
Sedona and the 
Verde Valley Wine 

Country. 
Ruby Road is the home of the “mini-entrepreneur,” offering 

a simple and economical option for local small business owners 
to sell their treasures and a way for the community to support 
local businesses.

Whatever a shopper 
is interested in, they are 
likely to fi nd it at Ruby 
Road Resale Mall. 

The store is located at 
851 E. Howards Road and 
is very easy to fi nd on the 
frontage road off Highway 
260, just 4 ½ miles east of 
Interstate 17. Mall hours 
are Monday to Friday, 10 
a.m. to 6 p.m., and Saturday and Sunday, 10 a.m. to 5 p.m. To 
learn more, visit http://rubyroadresale.com or Ruby Road Resale 
Vendor Mall on Facebook, email: rubyroadresale@gmail.com 
or call 928-567-5759.

� Camp Verde �
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The Antique Cottage
We buy and sell Antiques & Collectibles

4596 Hwy 95
Fort Mohave, Arizona 86426 

928-763-5242 
Hours: Mon - Sat 10 - 4:30 • Sunday 12 - 5

We do layaways, special holiday sales 
and of course, “friendliness and caring

for our customers” is our motto...

Antiques &
Collectibles

WE ARE OPEN 
SEVEN DAYS A WEEK

� Kingman • Ft. Mohave • Las Vegas �
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